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In  April . . . 

Helping  the  grocer  sell  more 


CANNED  TOMATO  JUICE 


Month  after  month  this  sales-mak- 
ing  series  of  pages  continues  in 
leading  grocery  magazines — building  up  a 
bigger  and  bigger  following — building  up 
volume,  too.  Letters  from  wholesalers  and 
retailers  sing  its  praises,  t-iill  us  about 
results.  Letters  from  canners  tell  us  how 
they  are  using  the  series  with  their  trade. 


Notice  the  coupon  in  the  page  reproduced 
above.  It  calls  for  the  booklet  “Selling 
Facts  Worth  Knowing  About  Certain 
Canned  Foods” — of  which  thousands  of 
copies  have  been  distributed.  Have  you 
seen  it,  read  it,  used  it?  We’ll  gladly  send 
you  one.  Free,  of  course. 


AMERICAN  CAN  COMPANY 
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PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS^^ 

OPACITY  600  MILLION  CAMS  PER  YEAR 
jj.  MAIN  OFFICE  A 

3Nw®ALTIMORE  MD. 


C  LARKSBU  RG, 


Ship  to  BALTIMORE 

for  STORAGE  and  DISTRIBUTION 


in  care 


THE  TERMINAL  WAREHOUSE  CO. 

OF  BALTIMORE  CITY 

(Established  1894.  Capital  Stock  $600,000) 

Two  large  warehouses  in  the  center  of  the  city  and  one  on  the  harbor. 
All  have  Pennsylvania  Railroad  Sidings  and  storage  in  transit  rates.  »  » 

Baltimore  has  a  differential  freight  rate  to  the  west.  »  »  »  »  » 

Liberal  loans  are  made  by  us  on  canned  foods  and  other  staple  merchan¬ 
dise  when  stored  in  these  warehouses  and  this  accommodation  has  been  of 
great  advantage  to  the  canners  as  many  of  them  can  tell  you.  »  »  » 
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TRIMMER  ftUTTCR 


SCROLL  SMEAR*  AUTO  PRC**  ^  CURLER 


A  Cameron  Automatic  Line «« 
Producins  300  Cans  Per  Minute. 


This  line  adjustable  for 
cans  of  different  sizes 
from  No.  1  to  No.  3. 


IF  you  make  your  "own"  cans  with  Cameron 
Machines  you  benefit  not  only  by  reduced  cost 
of  Tin-Plate^  but  also  lower  cost  of  Labor,  Solder, 
Acid  and  Compound. 

Why  not  set  our  present  day  figures  on  the 
cost  of  making  your  cans  with  our  Automatic 
Machines. 


Cameron  Can  Machinery  Co, 


240  N.  Ashland  Avenue 


Chicago,  U.  S.  A. 
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Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

Questions — The  Tri-state  Canners  held  their 
annual  Spring  meeting  this  week,  at  the  Lord 
Baltimore  Hotel,  Baltimore,  but  in  effect  it 
was  merely  the  postponed  meeting  of  the  Canners’ 
School  scheduled  for  February  17th  and  18th,  at  Col¬ 
lege  Park,  Md.,  and  which  was  snowed  under  and 
frozen  stiff.  If  you  read  the  program  as  published  in 
this  column  last  week  you  must  have  suspected  this. 
It  was  carried  out  to  the  last  “period.”  It  was  a  splen¬ 
didly  balanced  course,  covering  nearly  if  not  all  fea¬ 
tures  of  the  industry,  and  under  ordinary  circum¬ 
stances  would  have  proved  rich  food  eagerly  grasped 
by  all  the  conventionites,  or  as  we  should  say,  all  the 
students.  But  thing3  are  not  ordinary  just  now:  the 
canners  who  had  come — and  there  was  a  quite  goodly 
number — wanted  some  very  pertinent  question  an¬ 
swered,  and  rather  bitterly  remarked,  after  it  was  all 
over,  that  “they  have  told  us  nothing.”  The  old  puzzle 
of  Code  and  Marketing  Agreements  will  not  down,  be¬ 
cause  the  answer  has  not  been  given,  and  the  industry 
is  most  uncertain  as  to  how  to  proceed.  Next  week 
we  will  give  you  the  report  of  this  Convention,  but 
now  we  are  going  to  try  to  answer  some  of  these  ques¬ 
tions  as  best  we  can. 

First — CROP  PRICES — The  season  is  now  so  late 
that  peas  and  their  prices,  to  growers,  may  be  passed 
over.  It  can  be  assumed  that  the  canners  have  ad¬ 
vanced  their  contract  prices  the  15  per  cent  demanded. 

Corn — The  canners  expressed  themselves  as  satis¬ 
fied  with  the  advance  of  40  per  cent  over  last  year’s 
prices.  As  we  understand  it,  this  means  that  you 
must  add  40  per  cent  to  whatever  price  you  paid  last 
season.  There  is  no  universal,  nation-wide  price ;  you 
made  your  own  prices  last  year,  as  suited  conditions 
in  your  individual  section,  and  it  may,  therefore,  be 
presumed  that  they  were  satisfactory,  whatever  they 
were.  But  they  were  too  low  for  the  good  of  your 
growers,  and  now  you  are  ordered  to  “up”  them  40 
per  cent,  and  it  would  seem  that  is  merely  getting  back 
to  a  fair  basis.  Else  the  canners  would  not  say  that 
the  raise  is  o.k. 

Tomatoes — Pretty  much  the  same  thing  is  true 
about  tomato  acreage  contracts.  Whatever  price  you 
paid  last  year,  add  $2.25  per  ton  to  it  this  season,  and 
you  will  be  o.k.  Again  you  see  there  is  no  uniform 
tomato  price. 

Q — Will  the  Government  demand  a  further  advance 
to  the  growers  as  they  did  last  year,  just  as  the  active 
season  is  opening? 

A — Because  these  prices  to  the  growers  are  based 
upon  an  effort  to  produce  a  parity  with  growers’  prices 


as  they  existed  in  the  base  period — 1909  and  1913 — 
and  because  the  farmers’  Index  figure  of  his  dollar 
was  at  116  when  the  Marketing  Agreements  were  sent 
out  and  has  since  risen  to  118,  some  feared  that,  later 
on,  they  might  ask  that  prices  be  revised  to  meet  that 
condition.  We  don’t  believe  it,  and  for  several  rea¬ 
sons.  In  the  first  place  such  action  is  not  even  crude 
business;  in  the  second  place  contracts  were  made, 
or  will  be  made,  in  conformity  with  Government  re¬ 
quirements — therefore  a  valid  contract;  third,  there 
is  quite  good  evidence  that  the  Government  is  “all 
cooked  up”  with  the  hoggishness  of  the  growers,  just 
as  it  is  with  the  insatiable  demands  of  labor,  and  even 
with  an  election  approaching,  it  is  not  going  to  impose 
upon  industry  any  further.  Industry  is  co-operating, 
and  the  farmer  and  labor  must  begin  to  show  a  like 
inclination.  A  half  dozen  farmers,  going  to  Wash¬ 
ington,  as  they  did  last  season,  to  demand  revision  of 
contracts,  will  not  find  the  job  as  easy  as  they  did  then ; 
and  if  they  attempt  it  the  canners  must  enter  their 
side  of  the  picture  and  demand  recognition.  Remem¬ 
ber  the  advantages  which  the  farmers  and  labor  se¬ 
cured  last  year  have  not  been  withdrawn;  they  still 
have  them,  and  further  demands  will  be  unreasonable. 
There  was  an  emergency  last  year  and  everybody 
realized  it,  and  complied.  There  is  no  such  emer¬ 
gency  today.  The  new  deal  is  supposed  to  be  a  fair 
and  a  square  deal,  and  it  is.  The  consumers  cannot 
stand  these  steadily  rising  taxes  and  steadily  rising 
prices  for  all  they  have  to  buy ;  their  dollar  is  further 
out  of  joint  than  that  of  the  farmers,  and  they  have 
votes,  and  more  of  them  despite  the  political  claims 
about  the  number  of  farmers. 

LICENSES — If  the  canners  had  signed  their  Mar¬ 
keting  Agreement — and  it  is  not  too  late  now — ^the 
above  question  would  have  been  answered  at  once: 
there  could  be  no  further  advances.  More  than  that 
the  canners  would  have  had  a  hand  in  the  enforcement 
of  the  agreements,  since  only  signers  can  serve  on  such 
committees.  Now  it  is  said  that  in  the  case  of  licenses 
the  restrictions  will  be  even  more  drastic,  that  is,  where 
a  license  is  issued  to  a  canner  who  did  not  sign  the 
agreement.  A  recent  amendment  to  the  law  brings 
the  growers  into  this  agreement,  covering  both  canner 
and  grower,  and  that  the  Government  intends  to 
enforce  all  these  regulations  is  shown  in  a  recent  com¬ 
munication  from  the  N.  R.  A.  which  reads : 

New  policies  assuring  speedy  prosecution  of 
code  violators  and  ending  “uncertainty  as  to  en¬ 
forcement  by  legal  proceedings”  were  announced 
April  8,  1934,  by  National  Recovery  Administra¬ 
tor  Hugh  S.  Johnson. 

Orders  issued  by  the  Administrator,  to  become 
effective  10  days  hence,  so  simplify  procedure  that 
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State  Compliance  Directors  will  transmit  evidence 
of  code  violations  direct  to  Federal  District  Attor¬ 
neys  without  the  necessity  of  reference  to  Wash¬ 
ington.  Code  Authorities  or  their  adjustment 
agencies  will  similarly  refer  cases  to  District  At¬ 
torneys  through  the  State  Directors. 

During  the  next  10  days,  under  another  order, 
State  Directors,  Code  Authorities  and  Local  Com¬ 
pliance  Boards  will  send  into  the  newly  created 
Litigation  and  Enforcement  Section  of  N.  R.  A. 
all  cases  now  in  their  hands  upon  which  prosecu¬ 
tions  can  be  based.  These  cases  will  be  sifted 
and  those  adequately  supported  by  facts  will  be 
promptly  forwarded  to  appropriate  District  At¬ 
torneys  for  immediate  action. 

“. . .  The  time  has  come  when  uncertainty  as  to 
enforcement  by  legal  proceedings  must  end,”  de¬ 
clared  the  Administrator  in  a  letter  to  the  State 
Directors.  “There  is  much  less  justification  for 
the  arguments  that  ‘this  is  a  new  law,’  and  ‘most 
employers  do  not  understand  the  obligations  of  the 
codes,’  than  there  was  six  months  ago. 

“We  must  now  proceed  on  the  basis  that  one 
who  is  violating  his  Code  and  who  is  not  ready 
and  anxious  to  comply  and  make  restitution  when 
informed  of  his  non-compliance,  must  be  brought 
swiftly  and  surely  before  the  enforcement  agen¬ 
cies  of  Government.” 

Now  do  not  become  confused:  the  above  seems  to 
apply  only  to  Code  violations,  but  we  do  not  read  it  so. 
Marketing  Agreements  are  under  A.  A.  A.,  as  pertain¬ 
ing  to  the  growers  and  producers.  Codes  are  under 
N.  R.  A.  and  therefore  covering  business,  but  they 
are  both  covered  by  law,  and  the  Government  now 
announces  that  the  days  of  grace  on  this  law  are  ending 
and  rigid  enforcement  will  ensue.  No  reason  to  mis¬ 
understand  that. 

In  urging  you  now  to  sign  the  Marketing  Agree¬ 
ment,  we  realize  that  we  are  reversing  our  position  of 
last  week,  i.e.,  that  prices  to  growers  have  gone  to 
unreasonable  heights.  But  if  the  industry  is  agree¬ 
able  to  these  new  prices,  and  since  the  regulations  will 
be  put  upon  them  in  any  event,  there  is  no  reason  to 
withhold  signature  to  the  agreements.  All  the  ad¬ 
vantage  is  in  the  canner’s  favor,  since  the  prices  have 
been  accepted.  If  you  discard  the  agreement  then  you 
will  get  the  license,  because  without  either  of  these 
the  old  muddle  is  left  just  where  it  was — there  would 
be  no  control  of  prices  to  growers,  and  we  would  again 
be  in  the  “dog  eat  dog”  days,  and  no  one  wants  them 
back  again.  So  it  is  agreement  or  license,  and  we  sug¬ 
gest  that  you  get  in  with  your  signature  to  the  agree¬ 
ment. 

The  industry  missed  its  opportunity  when  it  allowed 
personal  or  sectional  demands  to  disrupt  the  Chicago 
meeting,  refusing  to  compromise,  and  ending  in  log¬ 
gerheads.  And  many  of  the  stubborn  ones  now  real¬ 
ize  this.  The  Government  offered  them  a  sugar-coated 
quinine  pill  to  cure  their  ailments;  the  stubborn 
wanted  no  pill;  others  wanted  more  sugar  and  less 
quinine,  and  now  all  any  of  them  have  left  is  the 
quinine,  with  a  promise,  if  they  are  good,  to  re-open 
tte  question  in  time  for  the  1935  packs. 
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LEST  WE  FORGET— LEST  WE  FORGET 

I  ET  your  readers,  Mr.  Judge,  refresh  their  minds  by 
I  reviewing  again  your  worthy  editorial  of  August 
L—  8th,  1932,  (note  date  carefully)  and  which  was 
as  follows: 

“About  everybody  who  has  had  to  provide 
money  for  any  purpose  has  recently  been  busy 
upon  the  quest:  what  caused  this  panic?  Among 
the  many  guesses  the  most  popular  one  was  or  is : 
“the  chain  stores,”  and  next  “the  trusts,”  and 
then  “hand-to-mouth  buying,”  etc. 

Maybe  it  will  do  no  good  except  as  a  guide  for 
the  future,  to  discuss  it,  but  here  is  an  angle  that 
has  hit  you,  and  all  manufacturers,  squarely  be¬ 
tween  the  eyes,  or  if  you  prefer — a  foul  hit  below 
your  money  belt. 

If  as  a  canner,  you,  together  with  a  number  of 
your  fellow  canners,  conspired  together  to  put  up 
the  prices  on  your  products,  they  would  trot  out 
that  old  Sherman  Law  (and  Senator  Sherman  was 
a  canner,  incidentally)  and  promptly  throw  you 
into  the  hoosegow.  Every  canners’  convention 
steers  as  clear  of  the  question  of  fixing  prices,  as 
any  canoeist  would  of  the  brink  of  Niagara  Falls. 
In  other  words  the  manufacturers  and  sellers 
must  keep  up  live  competition,  even  at  the  expense 
of  extermination.  But  they  never  said  anything 
about  the  buyers  getting  together ;  it  was  all  right, 
apparently,  for  them  to  band  together  and  by 
controlling  the  prospective  market,  name  their 
own  prices  to  the  manufacturers,  and  force  their 
acceptance.  And  that  is  exactly  what  they  have 
been  doing  for  the  past  ten  years  and  more.  What 
else  is  a  chain,  and  particularly  what  else  is  a 
so-called  voluntary  chain?  If  it  be  unlawful  for 
producers  to  band  together,  why  isn’t  it  equally  un¬ 
lawful  for  buyers  to  band  together?  The  buyers 
have  “out-slicked”  the  law  officers,  and  gotten 
away  with  it. 

A  chain  group  is  merely  a  great  trust — a  buy¬ 
ing  agency  for  as  many  stores  as  it  has  in  its 
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SEEDS  which  SUCCEED 

Landreth  Seeds  are  Seeds  which  Succeed  as 
has  been  proven  now  for  1 50  years.  If  you  will 
write  us  stating  kinds  and  quantities  of  seeds  you 
will  need  for  Spring  or  Summer  delivery,  we  will 
be  happy  to  quote  you  prices. 

Please  bear  in  mind  we  are  Growers  of  all 
varieties  of  seeds.  If  we  had  not  grown  good 
seeds,  given  good  attention  to  business,  good 
service  and  fair  prices,  we  would  not  be  the  oldest 
Seed  House  in  America  as  we  are  now  in  our 
1  50th  year. 


D.  LANDRETH  SEED  COMPANY, 

Oldest  Seed  House  in  America  Founded  1784 


THE  LEADERS  IN  THE  FINISHER  FIELD 


The  Indiana  Paddle  Finisher 


With  the  use  oF  the  Indiana,  it  is  pos¬ 
sible  to  have  a  heavy  body  pulp,  and 
still  a  velvety  appearing  product.  The 
design  and  nature  of  the  machine  makes 
this  possible. 

Investigate;  there's  a  reason  why  all 
this  can  be  accomplished,  all  with  fewer 
black  specks. 


Both 

Fully 

Dissectible 

For 

Instant 

Cleansing 


INDIANAPOLIS 

INDIANA 


The  I  mproved  Brush 
Finisher 

This  machine  is  endorsed  by  Canners 
as  a  general  purpose  Finisher.  It  is  a 
favorite  with  the  packer  who  desires  the 
greatest  yield  from  his  raw  product. 

The  brush  action  fully  accomplishes 
this  aim;  it  is  an  appliance  that  has  stood 
the  test  of  time. 
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Maturity  of  Canned  Peas 


\ 


By  Victor  B.  Bonney  and  Julian  I.  Palmore 

Food  Control  Division,  Food  and  Drus  Administration, 
United  States  Department  of  Asricuiture 


AT  the  1933  spring  meeting  of  the  Tri-State  Pack- 
ers'  Association  a  paper  was  presented  on  total 
t  \  solids  as  an  index  of  maturity  in  peas.*  Further 
studies  during  the  past  year  by  the  Food  and  Drug 
Administration  have  shown  that,  while  the  custom  of 
adding  salt  and  sugar  in  canning  peas  prevents  the 
use  of  total  solids  as  a  reliable  index  of  maturity, 
water  insoluble  solids  is  a  very  good  index. 

In  these  studies  five  fields  of  Alaska  peas  and  three 
fields  of  sweet  peas  were  selected  in  five  different  sec¬ 
tions.  Peas  were  taken  from  these  plots  at  frequent 
intervals,  usually  daily,  commencing  a  day  or  two  be¬ 
fore  the  plot  was  ready  for  harvesting  and  continuing 
as  long  as  it  was  possible  to  remain  in  the  section, 
or  until  the  peas  were  entirely  mature.  The  pods 
taken  were  shelled  by  hand,  the  peas  blanched  in  hot 
water,  and  canned  by  the  regular  factory  process,  the 
weight  of  blanched  peas  put  in  the  can  being  accu¬ 
rately  determined  in  each  case.  A  few  packs  of  soaked 
dry  peas  were  also  made.  The  samples  were  shipped 
to  the  laboratory  and  examined.  Many  determinations 
were  made  but  the  two  which  seemed  to  have  most 
significance  as  indices  of  maturity  were  percent  water 
insoluble  solids  in  the  drained  peas  and  ratio  of  cut¬ 
out  weight  to  the  put-in  weight  of  blanched  peas. 
Obviously  the  latter  can  be  used  as  an  index  only  when 
the  put-in  weight  is  known. 

In  making  the  analyses  drained  weight  was  deter¬ 
mined  by  draining  for  two  minutes  on  an  8-mesh  sieve. 
Water  insoluble  solids  was  determined  by  difference. 
The  drained  peas  from  the  can  were  ground  through 
a  food  chopper,  mixed,  and  total  solids  determined  by 
drying  for  six  hours  in  vacuo  at  70°  C,  an  approximate 
5-gram  sample  being  used.  Seventy-five  grams  of  the 
ground  material  was  boiled  with  water  for  one  hour, 
transferred  to  a  500  cc  volumetric  flash,  and  made  up 
to  volume.*  The  sample  solution  was  filtered  and  sol¬ 
ids  determined  in  an  aliquot  of  the  filtrate  by  drying 
in  vacuo.  The  difference  between  the  water  soluble 
solids  and  total  solids  was  reported  as  water  insoluble 
solids.  It  is  realized  that  there  is  an  error,  too  small 
to  be  material,  in  this  method,  due  to  the  volume  occu¬ 
pied  by  the  insoluble  solids. 

Results  of  these  analyses  are  given  in  a  number  of 
tables.  Where  ditto  marks  appear  in  the  “Day”  col- 


*  Strasburger,  L.  V.  Some  Characteristics  of  Canned  Peas 
as  Related  to  Blanching  and  Processing.  Canning  Trade  55 
(47):  10-11.  1933. 


umn  the  samples  are  from  the  same  picking  of  peas. 
Peas  which  came  from  lots  in  which  nearly  all  of  the 
pods  were  thick  and  green  were  considered  immature ; 
where  there  was  a  considerable  proportion  of  pods 
which  were  papery  but  still  light  green  in  color,  with 
approximately  20  per  cent  or  less  of  yellow,  papery 
pods,  they  were  considered  nearly  mature ;  where  there 
were  over  20  per  cent  of  yellow,  papery  pods  they  were 
considered  mature.  It  was  interesting  to  note  that, 
of  all  the  peas  shelled  by  hand  in  these  experiments, 
rubbery  or  hard  gray  peas,  such  as  are  often  found 
in  the  later  cuttings  of  Alaska  peas,  were  found  only 
in  yellow,  papery  pods. 

TABLE  A 

Alaska  Peas — No.  2  Cans 


Ratio  Cut-Out  Water 
Day  Maturity  Put-In  Weight  to  Put-In  Insoluble 

Weight  Solids 


1 

Very  young 

12  ozs. 

1.08 

9.5% 

1 

Immature 

12 

1.15 

19.8 

2 

Immature 

12 

1.22 

20.5 

3 

Immature 

11 

1.26 

20.7 

4 

Nearly  mature 

10 

1.35 

23.0 

5 

Nearly  mature 

10 

1.39 

22.8 

5 

Mature 

6 

1.84 

26.8 

5 

Mature 

6 

1.82 

25.7 

7 

Mature 

10 

1.75 

25.6 

7 

Mature 

9 

1.66 

25.0 

7 

Mature 

10 

1.81 

28.0 

7 

Mature 

9 

1.88 

27.1 

7 

Mature 

9 

1.94 

27.0 

This  plot  was  on  the  Eastern  Shore  of  Virginia  and 
was  a  large  field,  in  which  small  patches  were  getting 
quite  old  when  sampling  was  started.  A  corner  which  ' 
still  contained  many  young  peas  was  selected  and  all 
peas  were  taken  from  this  section.  The  weather  was 
hot  and  dry  during  the  entire  sampling  period. 

TABLE  B 

Alaska  Peas — No.  2  Cans  _ 

Ratio  Cut-Out  Water 


Day 

Maturity 

Put-In  Weight  to  Put-In 
Weight 

Insoluble 

Solids 

1 

Immature 

12  ozs. 

1.11 

17.5% 

2 

Immature 

12 

1.14 

19.3 

5 

Immature 

12 

1.12 

20.8 

6 

Immature 

12 

1.20 

20.2 

6 

Mature 

6 

1.74 

24.6 

6 

Mature 

7 

1.68 

26.4 

7 

Immature 

11 

1.33 

19.6 

7 

Mature 

8 

1.88 

20.8 

9 

Immature 

11 

1.33 

15.3 

9 

Mature 

9 

1.89 

19.2 
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FOUNDRY  a  MACHINE  SHOPS 
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TO  THE  PRODUCERS  OF 


CANNED  STRINGLESS  BEANS 
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QUOTATIONS  SUBJECT  TO  CHANCE  WITHOUT  NOTICE  ALL  AGREEMENTS  ARE  CONTINGENT  UPON  STRIKES  ACCIDENTS  AND  OTHER  DELAYS  BEYOND  OUR  CONTROL 


If  you  are  one  of  the  twenty-seven  canners  who  v/itnessed  the 
competitive  demonstration  of  bean  snipping  at  the  plant  of  the 
Lord-Kott  Company  today,  it  will  not  be  necessary  for  us  to  go 
into  detail  in  regard  to  the  efficient  operation  of  the  Chisholn- 
Ryder  Model  E  Bean  Snipper* 

If  you  were  one  of  the  canners  invited  to  attent  this  demonstration 
and  did  not  accept  our  invitation,  we  are  pleased  to  advise  you 
that  the  Chisholm- Ryder  machine  snipped  a  larger  percentage  than 
the  coiapetitive  machine  on  a  "given  quantity”  run  of  beans.  So  far 
as  Y/G  understand,  the  canners  present  were  entirely  satisfied  with 
the  results  of  our  snipper. 

Nine  canners  were  present  who  had  already  placed  orders  with  us  for 
the  Chisholm-Ryder  Model  E  Bean  Snipper  —  all  of  these  canners 
requested  us  to  be  sure  to  laake  shipments  of  their  snippers  on  the 
date  specified. 

If  you  desire  any  further  information  in  regards  to  the  competitive 
demohstration,  or  in  general  in  regard  to  the  operation  of  the 
Chisholm-Ryder  Model  E  Snipper,  we  hope  you  v/ill  not  hesitate  to 
ask  us  freely. 

In  the  meantime,  we  express  appreciation  to  the  Lord-Mott  Company 
for  the  courtesy  extended  us  in  permitting  the  demonstration  in/ 
their  establishment. 


Very  truly  yours, 
A<;;k^^BINS  &  COp^,  INC. 

IF  ITS  FOR  A  CANNING  FACTORY  WE  HAVE  IT” 


MEMBER  OF 
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This  was  a  small  experimental  plot  on  the  Western 
Shore  of  Maryland.  The  field  was  cut  on  the  fifth  day, 
but  a  corner  was  saved  for  further  sampling.  Weather 
was  hot  and  dry,  except  that  there  was  a  heavy  rain 
the  night  after  the  seventh  day,  with  the  following 
day  clear  and  hot.  The  mature  peas  collected  on  the 
sixth  day  were  from  a  corner  of  an  adjoining  field 
which  had  been  planted  with  seed  from  the  same  lot, 
but  in  which  the  corner  sampled  had  matured  a  little 
ahead  of  the  others.  This  corner  was  only  about  25 
yards  from  the  experimental  plot.  Too  many  peas 
were  placed  in  the  cans  prepared  from  mature  peas 
on  the  seventh  and  ninth  days,  so  that  the  products 
were  jelled  together,  with  no  noticeable  free  liquor. 

TABLE  C 

Alaska  Peas — No.  2  Cans 


Ratio  Cut-Out  Water 
Day  Maturity  Put-In  Weight  to  Put-In  Insoluble 

Weight  Solids 


1 

Immature 

10.5  ozs. 

1.13 

20.1% 

1 

Immature 

12.0 

1.10 

20.2 

3 

Immature 

12.0 

1.15 

21.6 

4 

Nearly  mature 

10.0 

1.44 

21.6 

4 

Nearly  mature 

11.0 

1.27 

22.9 

4 

Nearly  mature 

11.5 

1.23 

21.6 

This  plot  was  a  medium  sized  field  in  Ohio.  It  was 
cut  on  the  day  the  first  samples  were  taken,  a  corner 
being  saved.  The  weather  had  been  hot  and  dry  for 
some  time,  so  that  large,  deep  cracks  had  developed  in 
the  soil,  and  the  vines  and  pods  were  rather  wilted. 
It  rained  intermittently  most  of  the  fourth  day,  but 
the  ground  was  too  dry  for  this  to  have  much  effect. 

TABLE  D 
Alaska  Peas 

Special  Can — About  70%  of  a  No.  2  Can  in  Size 

Ratio  Cut-  Water 

Day  Maturity  I’s  &  2’s  Sieve  Size  Put-In  Out  to  Insoluble 

Wt.  Put-In  Wt.  Solids 


Ozs. 


1 

Immature 

72% 

1 

4.5 

1.14 

6.8% 

1 

Immature 

72 

2  &  3 

6.5 

1.14 

11.7 

2 

Immature 

60 

run  of  pod 

7 

1.28 

11.8 

2 

Immature 

60 

1  &  2 

8 

1.08 

10.0 

2 

Immature 

60 

3  &  4 

7 

1.11 

14.6 

3 

Immature 

32 

1  &  2 

8 

1.07 

14.3 

3 

Immature 

32 

3  &  4 

8 

1.07 

16.5 

3 

Immature 

32 

3  &  4 

7 

1.07 

15.9 

3 

Immature 

32 

run  of  pod 

8 

1.08 

14.6 

4 

Immature 

13 

1  &  2 

7 

1.11 

13.8 

4 

Immature 

13 

3 

8 

1.15 

18.9 

4 

Immature 

13 

3 

7 

1.15 

19.2 

4 

Immature 

13 

4 

7 

1.16 

21.6 

4 

Immature 

13 

run  of  pod 

8 

1.15 

18.6 

5 

Immature 

10 

run  of  pod 

8 

1.17 

17.6 

5 

Immature 

10 

run  of  pod 

7 

1.15 

19.1 

6 

Nearly  mature 

11 

1,  2  &  3 

8 

1.13 

20.4 

6 

Nearly  mature 

11 

1,  2  &  3 

7 

1.16 

19.9 

6 

Nearly  mature 

11 

4 

6 

1.18 

21.2 

6 

Nearly  mature 

11 

run  of  pod 

7 

1.18 

20.2 

8 

Nearly  mature 

12 

run  of  pod 

7 

1.39 

21.3 

8 

Nearly  mature 

12 

run  of  pod 

6 

1.35 

21.6 

9 

Mature 

32 

run  of  pod 

6 

1.51 

22.2 

9 

Mature 

32 

run  of  pod 

7 

1.47 

23.0 

9 

Mature 

83 

run  of  pod 

6 

1.76 

23.7 

9 

Mature 

83 

run  of  pod 

5 

1.85 

23.1 

This  plot  was  in  Minnesota,  a  fairly  large  field. 
Here  the  system  of  collecting  samples  was  changed. 
In  all  previous  plots  pods  were  picked  from  the  vines 
each  day  as  needed,  the  type  of  pods  picked  being  gov¬ 
erned  by  the  conditions  desired  for  the  experiment. 
In  this  field  a  number  of  vines  were  collected,  all  peas 
on  these  vines  being  used  for  the  experiment.  These 
peas  were  sieved  into  different  sizes,  then  canned  ac¬ 
cording  to  size,  or  remixed  and  canned  in  the  proper 
proportion  to  duplicate  the  condition  of  the  field. 
There  was  an  exception  to  this  on  the  last  day.  The 
last  two  lots  given  in  the  table  were  peas  entirely  from 
yellow,  papery  pods  selected  from  the  field.  The  field 
was  cut  on  the  third  day,  a  corner  being  reserved. 
The  weather  was  very  hot  and  mostly  dry,  although 
there  was  one  fairly  good  rain  the  evening  of  the  sec¬ 
ond  day,  and  light  sprinkles  on  the  mornings  of  the 
sixth  and  eighth  days. 


TABLE  E 

Alaska  Peas — 8  Ounce  Cans 


Day 

Maturity 

Ratio  Cut-Out  Water 
Put-In  Weight  to  Put-In  Insoluble 
Weight  Solids 

1 

Immature 

4  ozs. 

1.20 

11.0% 

1 

Immature 

4 

1.09 

12.3 

1 

Immature 

1.5 

1.11 

12.1 

2 

Immature 

4 

1.10 

14.2 

3 

Immature 

4 

1.25 

17.1 

3 

Immature 

4 

1.17 

16.4 

3 

Immature 

3.5 

1.14 

17.1 

4 

Immature 

4 

1.18 

18.3 

4 

Immature 

3 

1.21 

18.0 

4 

Immature 

3 

1.11 

18.8 

This  final  field  of  Alaskas  was  a  medium  sized  field 
in  New  York  State.  The  field  was  cut  on  the  fourth 
day,  and  through  a  misunderstanding  no  corner  was 
saved.  The  weather  was  hot  and  dry,  but  the  peas 
would  probably  not  have  been  fully  mature  for  sev¬ 
eral  days. 

TABLE  F 

Surprise  Variety — No.  2  Cans 

Ratio  Cut-Out  Water 


Day 

Maturity 

Put-In  Weight  to  Put-In 
Weight 

Insoluble 

Solids 

1 

Immature 

12  ozs. 

1.04 

13.0% 

2 

Immature 

12 

1.02 

10.0 

3 

Immature 

12 

1.07 

14.7 

4 

Immature 

12 

1.07 

15.3 

6 

Immature 

11 

1.06 

17.5 

7 

Immature 

12 

1.10 

18.1 

7 

Immature 

11 

1.10 

18.9 

7 

Mature 

10 

1.71 

23.7 

7 

Mature 

9 

1.73 

24.4 

This  field  of  Surprise  peas  was  located  on  the  East¬ 
ern  Shore  of  Virginia  a  few  miles  from  plot  A.  The 
same  hot,  dry  weather  conditions  applied  here,  except 
that  there  was  a  light  rain  a  few  hours  before  the  last 
samples  were  taken.  The  field  was  badly  infested 
with  lice  and  the  growing  conditions  were  not  the 
best  for  sweet  peas,  so  that  the  pods  and  peas  were 
rather  small.  The  quality  of  the  canned  young  peas 
was,  however,  very  good. 
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WHEN  THE  SEASON  "OPENS  UP" 

BE  READY  TO  "SPEED  UP! 


MACHI  N  E  CO. 


_ I  ^ 

Automatic  Rotarq 
vacuum  Fillet' 

/^CATSUP  cmcf 

tomato  juice 


Cl  NCI  N  N  ATI 


High  Class 
Seed 


SWEET  CORN 


For  A  High 
Class  Pack 


We  are  recognized  Headquarters  for  Seed  Corn 


A  Complete  Line  of 

CANNERS’ 

SEEDS 


Growers  of  Golden  Cross  Bantam,  Tendergoid,  Imp.  Golden  Bantam, 
Stowell’s  Evergreen,  Narrow  Grain  and  Golden  Evergreen  and  Shoepeg. 

F.  H.  WOODRUFF  &  SONS 

MilFord/  »  »  »  Conn. 

Branches — Rocky  Ford,  Colorado  Toledo,  Ohio  Atlanta,  Georsia 
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TABLE  G 

Nott’s  Excelsior  Variety — No.  2  Cans 


Day 

Maturity 

Ratio  Cut-Out  Water 
Put-In  Weight  to  Put-In  Insoluble 
Weight  Solids 

1 

Immature 

12  ozs. 

1.03 

10.2% 

2 

Immature 

12 

1.03 

14.0 

3 

Immature 

12 

1.04 

11.0 

4 

Immature 

12 

1.04 

14.4 

6 

Immature 

11 

1.05 

18.1 

7 

Immature 

12 

1.11 

18.3 

7 

Immature 

11 

1.07 

18.5 

7 

Mature 

9 

1.61 

25.4 

This  plot  was  separated  from  plot  F  only  by  a  nar¬ 
row  strip  of  woods.  Conditions  were  identical  except 
that  lice  attack  seemed  to  be  somewhat  greater. 


TABLE  H 

Perfection  Variety — No.  2  Cans 

Ratio  Cut-  Water 

Day  Maturity  I’s,  2’s  Sieve  Size  Put-In  Out  to  Insoluble 
&  3’s  Wt.  Put-In  Wt.  Solids 


Ozs. 


1 

Immature 

77% 

1,  2  &  3 

7.1 

1.01 

9.9% 

1 

Immature 

77 

4  &  5 

8 

1.10 

13.9 

1 

Immature 

77 

4  &  5 

7 

1.12 

13.8 

2 

Immature 

19 

run  of  pod 

7 

1.15 

14.0 

2 

Immature 

19 

run  of  pod 

8 

1.08 

14.9 

3 

Immature 

7 

run  of  pod 

7 

1.14 

18.7 

3 

Immature 

7 

run  of  pod 

8 

1.14 

18.5 

4 

Immature 

9 

run  of  pod 

7 

1.15 

19.0 

4 

Immature 

9 

run  of  pod 

8 

1.13 

17.0 

5 

Immature 

9 

run  of  pod 

6 

1.16 

19.3 

5 

Immature 

9 

run  of  pod 

7 

1.15 

17.7 

5 

Immature 

9 

run  of  pod 

8 

1.11 

19.7 

5 

Mature 

6 

run  of  pod 

4 

1.42 

22.9 

5 

Mature 

6 

run  of  pod 

5 

1.53 

22.0 

This  final  plot  was  in 

Minnesota, 

,  near 

plot  D 

r”The 

field  was  cut  on  the  first  day  of  sampling,  a  corner 
being  saved.  There  was  a  sprinkle  of  rain  the  morn¬ 
ing  of  the  first  day,  the  remainder  of  the  period  being 
hot  and  dry. 

•  TABLE  I 
Miscellaneous  Lots 


Ratio  Water 

Number  Maturity  Size  of  Can  Put-In  Cut-Out  to  Insoluble 

Weight  Put-In  Wt.  Solids 


196 

Immature 

Special* 

8  ozs. 

1.08 

11.6% 

181 

Mature 

Special* 

4 

2.00 

24.5 

181 

Mature 

Special* 

4 

1.84 

23.8 

182 

Mature 

Special* 

5 

1.79 

25.6 

183 

Mature 

Special* 

4 

1.86 

22.9 

183 

Mature 

Special* 

4 

1.68 

24.6 

186 

Mature 

Special* 

5 

1.75 

23.5 

184 

Mature 

Special* 

4 

1.65 

26.4 

184 

Mature 

Special* 

4 

1.60 

25.3 

185 

Mature 

Special* 

5 

1.60 

24.6 

59 

Immature 

No.  2 

12 

1.11 

16.7 

61 

Immature 

No.  2 

12 

1.13 

14.5 

60 

Immature 

No.  2 

12 

1.13 

14.8 

62 

Immature 

No.  2 

12 

1.05 

14.3 

99 

Immature 

No.  2 

11 

1.16 

22.8 

100 

Immature 

No.  2 

2.7 

1.74 

19.8 

56 

Immature 

No.  2 

•  ••• 

18.2 

246 

Immature 

No.  2 

9 

1.44 

21.7 

247 

Immature 

No.  2 

10 

1.45 

21.7 

248 

Immature 

No.  2 

11 

1.50 

21.8 

*  Same  size  as  in  Table  D,  namely,  about  70%  of  a  No.  2. 


In  addition  to  those  from  experimental  plots,  a  few 
authentic  samples  representing  special  conditions  were 
analyzed.  Sample  196  consisted  of  Green  Giant  peas 
from  an  immature  lot  ready  for  canning.  Samples  181 
to  186  inclusive  are  soaked  dry  peas,  181  and  182  Alas- 
kas,  183  and  186  Perfections,  and  184  and  185  Green 
Giants.  Samples  59  to  62  were  grown  in  plots  ad¬ 
joining  plot  B.  Samples  59  and  61  are  blight  resis¬ 
tant  Alaskas  No.  42503  and  No.  46423  respectively, 
60  a  Maryland  variety  Alaska,  and  62  a  Wisconsin 
Early  Sweet.  Sample  99  consisted  of  viner  run  Alaska 
peas  after  cleaning,  and  sample  100  consisted  of  small, 
hard,  gray  peas  picked  out  from  the  screenings  ob¬ 
tained  in  cleaning  sample  99.  The  field  had  been  badly 
attacked  by  lice  and  a  considerable  number  of  these 
immature  hard  peas  were  present  in  the  peas  as  they 
came  from  the  viner.  Sample  56  was  a  factory  pack 
obtained  by  soaking  the  number  1  and  2  sieve  peas 
obtained  at  a  cannery,  where  these  sizes  contained  a 
considerable  percentage  of  hard,  gray  peas.  Samples 
246  to  248  inclusive  consisted  of  late  fall  grown 
Alaskas,  the  peas  being  cut  for  canning  about  the 
middle  of  October. 

In  addition  to  the  analyses  of  authentic  samples,  a 
large  number  of  regular  factory  packs  of  canned  peas 
were  exaimned.  Out  of  98  such  samples,  insoluble 
solids  were  below  20  in  69,  between  20  and  21  in  10, 
21  to  22  in  8,  22  to  23  in  8,  23  to  24  in  2,  and  24  to  25 
in  1.  All  those  showing  above  20  per  cent  were  of 
rather  poor  quality.  The  11  showing  above  22  were 
particularly  poor,  in  most  cases,  at  least,  not  meeting 
the  Mapes  standard.  Eight  of  these  11  were  sinkers 
from  a  brine  separator.  The  other  3  were  regular 
run,  but  of  sieve  4  size. 


SUMMARY 

Samples  of  peas  of  both  Alaska  and  Sweet  varieties 
were  collected  and  canned  in  five  sections  of  the  coun¬ 
try.  Of  70  samples  classed  as  immature  62  showed 
water  insoluble  solids  less  than  20  per  cent,  6  between 
20  and  21,  and  2  between  21  and  22.  Of  11  classed 
as  nearly  mature,  1  showed  insoluble  solids  below  20, 
2  between  20  and  21,  5  between  21  and  22,  and  3  over 
22  per  cent.  Of  29  samples  classed  as  mature,  1  showed 
insoluble  solids  below  20,  1  between  21  and  22,  and  27 
over  22  per  cent.  In  ratio  of  drained  weight  to  put-in 
weight  the  immature  samples  showed  a  minimum  in¬ 
crease  of  1.01  and  a  maximum  of  1.33  times,  the  nearly 
mature  a  minimum  of  1.23  and  a  maximum  of  1.44 
times,  and  the  mature  peas  a  minimum  of  1.42  and  a 
maximum  of  2.00  times  the  put-in  weight  of  blanched 
peas. 
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Wilt  Resistant 

ALASKA  PEAS 

We  have  a  moderate  surplus  of  1933  crop  Mary¬ 
land  and  Alcross  strains  to  offer  for  spot  or  future 
delivery. 

Our  planting  stocks  of  ALASKA  PEAS  are  FULLY 
RESISTANT  to  WILT.  This  is  a  vital  feature  to 
most  canners  in  the  older  canning  sections. 

GOLDEN  CROSS  SWEET  CORN 

The  greatest  advance  in  Sweet  Corn  since 
Golden  Bantam  was  introduced. 

A  bright  yellow  IZ-rowed  corn  with  quality  equal  to  Golden 
Bantam  in  every  way;  very  resisant  to  Bacterial  Wilt  or  Stewart's 
Disease;  two  or  three  times  as  productive  as  Golden  Bantam 
and  only  six  days  later  in  Maturity.  Our  strain  of  this  F.  Hybrid 
is  from  the  original  Purdue  introduction. 

We  also  grow  a  full  line  of  other  Canners’  Seed 
PEAS.  BEANS,  CORN.  TOMATO.  PICKLE.  BEET. 

etc. 

We  solicit  your  inquiries  for  Pure-Bred  Canners’  Seeds. 

LEONARD  SEED  COMPANY 

333-335  West  35th  Street  CHICAGO,  ILL. 


SHOULD  BE 

In  Every  Cannery  Office 
“A  Complete  Course  in  Canning” 

As  an  insurance  against  loss 

New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


Hansen  Pea  and  Bean  Filleir 
Hansen  Corn  Cooker  Filler 


Hansen 

Frnit  and  Vecetable 

Hansen 

Sanitary  Conveyor 

Filler 

Boot 

Hansen 

Sanitary 

Kraut 

Hansen 

Quality  Pea 

Grader 

FiUer 

Hansen 

Four  Roll 

Beet 

Hansen 

Automatic 

Tomato 

Topper 

Filler 

Hansen  Sanitary  Gallon  Filler 

Hansen 

Whole 

Grain  Corn 

Cotter 

Hansen  Chili 

Con  Came  Filler 

STOP  I 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


Bean  Snipping  by  Hand 
Is  Far  Too  Costly! 

You  can  snip  all  your  beans  at  a  frac¬ 
tion  of  the  cost  you  are  now  paying  .  . 
have  five  to  fifteen  percent  less  waste  and 
eliminate  most  of  your  timekeeping, 
checking,  bookkeeping  and  supervision, 
by  installing  the  new  '^Model  E" 

CHISHOLM-RYDER 

CONTINUOUS  FEED 

BEAN  SNIPPER 

And  you  will  have  a  better  product,  as  well. 

The  gentle,  loose  tumbling  and  controlled  even 
flow  through  the  cylinder  prevents  massing 
and  helps  preserve  the  natural  crispness  of 
tender  beans. 

AH  ends  are  sheared  automatically  by  a 
keen,  reciprocating  knife. 

Modernize!  You're  paying  more  for  labor 
and  working  shorter  hours.  Save  those  extra 
costs  of  hand  labor. 

Write  Today  for  Bulletin  T 
and  learn  how  the  Model  "E" 

Snipper  can  give  you  real 
profits  this  seaaon. 

Chisholm-Ryder  Co.,  Inc. 

NIAGARA  FALLS.  N.  Y. 

COLUMBUS,  WIS.  BALTIMORE,  MD.  OGDEN,  UTAH 


14 


April  16, 193U 


BETTER  PROFITS 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  indentity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


OF  course,  we  always  hope  that  the  editorial 
contents  of  our  magazine  will  be  read,  pon¬ 
dered  upon  and  suggestions  made  acted  on 
whenever  possible.  Judging  by  the  actions  of  the 
average  reader,  however,  editorial  comment  is  often 
overlooked.  There  is  so  much  meat  in  the  Market 
editorial,  however,  April  2,  I  am  going  to  refer  to 
portions  of  it  even  at  the  risk  of  repetition. 

Speaking  of  the  burden  passed  on  to  canners  by  the 
marketing  agreements  without  allocation  of  packs,  we 
suggest  that  if  these  agreements  are  carried  out  can¬ 
ners  will  contract  all  acreage  possible  and  also  see 
to  it  that  transient  acreage  will  turn  its  production 
into  deliveries  on  acreage  really  contracted.  Further 
it  is  pointed  out  that  inasmuch  as  incomes  will  still 
be  reduced,  consumption  will  be  reduced,  home  can¬ 
ning  increased  and  the  purchase  of  raw,  green  vege¬ 
tables  encouraged. 

All  this  is  good  gospel,  true,  and  of  importance  to 
us  while  plans  for  acreage  finally  to  be  put  out  are  being 
considered,  future  prices  made  and  sales  and  adver¬ 
tising  plans  formulated.  However,  in  connection  with 
all  the  warnings  now  being  issued,  we  can  not  stress 
too  strongly  the  need  for  higher,  more  uniform  quality 
in  the  1934  pack  of  canned  foods  than  we  have  ever 
insisted  on  before. 

The  people  of  the  United  States  have  always  been 
price  conscious  to  a  certain  extent,  economic  pressure 
has  increased  this  desire  of  many  to  buy  where  and 
what  they  could  at  lowest  possible  prices.  Large  dis¬ 
tributors  have  fostered  the  first  consideration  of  price 
but  price  is  not  everything.  Even  when  you  feel  cer¬ 
tain  it  is,  say  for  instance  in  the  field  of  automobile 
production  and  sales,  you  find  positive  evidence  to  the 
contrary.  The  lowest  priced  automobile  is  not  the 
best  seller  today  even  in  the  low  priced  field.  Careful 
now,  you  will  say  that  the  best  known  low  priced  car 
today  and  one  that  is  leading  in  sales  is  the  lowest 
priced  but  it  is  not.  Nor  has  it  been  for  several  years. 
The  lowest  priced  automobile  in  the  country  today  has 
been  made  and  is  still  being  made  by  a  firm  that  has 
been  in  the  hands  of  a  receiver  for  some  time.  The 
car  now  really  cleaning  up  in  this  moderate  price  sales 
bracket  is  the  car  that  has  given  uniformly  high  qual¬ 
ity,  super  performance  and  price  to  its  users.  Go 
from  this  low  price  range  for  a  moment  to  the  higher 
priced  cars  and  you  find  the  Packard  Motor  Car  Com¬ 


pany  adding  over  a  half  a  million  dollars  to  their 
profit  and  surplus  account  for  their  1933  operations. 
In  their  annual  report  just  received  you  will  read  they 
are  planning  on  producing  a  lower  priced  car  but  not 
until  they  are  satisfied  they  can  deliver  one  outstand¬ 
ing  in  its  price  class. 

For  years  men  and  boys  by  the  hundreds  of  thou¬ 
sands  have  been  paying  about  $2.65  for  a  spring  or 
fall  hat.  One  good  enough  for  the  season  only  and 
not  built  to  stand  the  hard  usage  that  may  be  given 
a  better  hat  sold  at  a  slightly  higher  price.  This 
spring  Stetson  have  a  Mity-Lite  soft  spring  hat  at 
$5.00  in  three  colors  and  are  they  going  to  town  with 
sales?  ril  say  they  are! 

For  the  first  time  in  four  years  one  branch  of  the 
independent  retail  grocery  trade  has  shown  a  gain. 
In  a  report  recently  issued  and  given  wide  publicity 
you  read  that  the  independent  retail  grocer  selling 
for  cash  showed  a  gain  in  sales  volume  in  1933.  In 
other  words,  it  seems  to  have  been  proven  at  last  that 
when  a  housewife  can  buy  her  groceries  without  being 
penalized  unduly  she  does  not  prefer  to  trade  at  the 
larger,  nationally  operated  markets. 

In  other  words,  taking  the  three  aforementioned  in¬ 
stances  into  consideration,  we  learn  that  price  alone  is 
not  the  controlling  factor  in  determining  the  comple¬ 
tion  of  a  sale.  Quality  always  has  bulked  large  in  the 
consumer’s  mind  when  buying  was  to  be  done;  it  has 
generally  been  an  important  factor  in  finally  deter¬ 
mining  total  sales  and  net  profits. 

A  close  friend  of  our  family  started  keeping  house 
several  years  ago  and  in  the  course  of  two  or  three 
years  accumulated  a  stock  of  Mason  jars  for  canning 
that  more  than  filled  two  large  barrels.  This  was 
before  the  good  wife  of  the  family  came  to  know  how 
good  canned  fruits  and  vegetables  really  are  when 
quality  packs  are  available.  Today  she  serves  de¬ 
licious  meals  to  guests  and  her  family,  the  barrels  of 
jars  for  home  canning  have  all  been  given  away,  and 
although  the  family  income  has  been  reduced  at  least 
fifty  per  cent  she  still  buys  good,  high  quality  canned 
foods.  At  times  she  has  been  attracted  by  “bargains” 
in  canned  foods  and  has  attempted  to  save  money.  She 
has  wasted  it  instead.  Her  family  have  not  been  con¬ 
tent  with  inferior  grades,  her  guests  have  tasted  the 
“bargains”  and  refrained  from  comment  on  them 
knowing  that  any  food  is  damned  by  faint  praise. 
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NOW  only 

$5  00 

In  line  with  the  times,  the  price  of 

A  Complete  Course  In  Canning 

has  been  cut  in  half — to  $5.00  per  copy  cash  with  the 
order,  postage  paid.  This  is  the  same  book  in  every 
respect — complete  contents,  same  binding — exactly 
the  same  edition  as  sold  regularly  @  $10.00. 

This  is  the  one  book  of  authorative  instruction  and 
formulae  recognized  by  the  food  preserving  industry 
of  the  world;  has  had  a  world-wide  distribution, 
playing  a  full  part  in  the  development  of  commercial 
canning,  preserving,  pickling,  condiment  making, 
sauces  etc.,  in  all  parts  of  the  globe. 

We  are  lead  to  this  new  price  because  we  promised 
and  had  expected  to  have  a  revision  of  the  book  by 
this  time,  but  circumstances  have  prevented  this. 

The  fundamentals  have  not  changed,  nor  can  they; 
some  new  articles,  and  some  new  methods  have  been 
brought  out,  but  they  form  only  a  small  fraction  of 
the  total. 

Dealers  are  authorized  to  sell  at  this  new  price  from 
now  on. 

THE  CANNING  TRADE 
Baltimore,  Md. 
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Never  fear  the  inroads  of  home  canned  fruits  and 
vegetables  in  your  business  if  you  are  packing  any 
food  and  doing  such  a  good  job  of  it  you  feel  the 
canned  product  is  equal  in  flavor,  appearance  and  food 
value  to  the  so  called  fresh  article. 

As  far  as  green,  raw  vegetables  are  concerned,  green 
beans  are  quite  plentiful  in  market  at  present.  They 
are  not  high  priced.  One  sees  wax  or  string  beans 
quite  often  too.  Can  you  imagine  any  market  wax 
bean  tasting  as  fine  and  fancy  as  one  picked  at  seven 
o’clock  in  the  morning  on  just  the  right  day  for  can¬ 
ning  it  as  fancy,  having  it  in  the  can  by  ten  o’clock? 

I  can’t !  For  some  time  now  you  can  buy  home  grown 
asparagus  and  it’s  fine  in  flavor,  tasty  and  inexpensive. 
But  what  about  the  countless  times  when  asparagus 
is  out  of  season  and  you  crave  it?  It  will  have  to 
come  out  of  the  can  and  the  canner  who  continues  to 
pack  his  grass  just  as  carefully  and  just  as  fancy  as 
possible  will  continue  to  clean  up  his  pack,  other 
things  being  equal. 

And  touching  on  a  fact  presented  in  this  article, 
namely,  the  increase  in  business  noted  in  retail  grocery 
stores  selling  for  cash,  how  about  it,  you  fellows  who 
have  been  putting  all  your  sales  eggs  in  the  chain  store 
basket?  Hadn’t  you  better  start  cultivating  the  friend 
ship  of  the  jobber  who  is  supplying  these  retailers? 
I’ll  say  you  had.  And  the  sooner  the  better. 

If  such  a  jobber  is  in  your  logical  trading  area  and 
you  have  not  been  selling  him  all  you  would  like  to, 
see  him  soon.  Point  out  your  common  interests,  sug¬ 
gest  that  the  season  is  so  far  advanced  it  is  unlikely 
the  retail  grocer  will  feel  a  great  deal  like  buying 
heavily  of  futures  and  that  you  would  like  to  help  him 
in  the  matter.  Suggest  you  will  carry  the  stock  load 
for  him  by  delivering  truck  loads  as  he  needs  them 
if  he  will  consider  you  as  his  chief  source  of  supply. 
Learn  his  merchandising  needs,  help  him  all  you  can 
with  your  suggestions.  If  he  feels  you  should  call 
on  some  of  his  principal  customers  with  him,  do  so. 
Get  all  such  customers  lined  up  and  plan  your  pack 
accordingly. 

As  far  as  your  individual  attitude  towards  transient 
acreage  is  concerned,  you  will  get  along  best  this  sea¬ 
son  if  you  plan  now  on  packing  from  a  certain  amount 
of  acreage  and  make  your  futures  sales  if  any  in  con¬ 
nection  with  your  anticipated  yields.  I  know  you 
would  like  to  have  a  certain  increase  in  crops  for  can¬ 
ning  in  your  plant  to  be  counted  on  if  the  crop  in  which 
you  are  interested  should  be  short  but  you  will  avoid 
embarrassment  in  event  of  a  full  crop  if  you  have 
not  encouraged  in  any  way  the  planting  of  excess 
acreage.  Let  eyerv  canner  do  this  and  the  worst  stress 
of  marketing  the  pack  will  be  avoided. 

Pack  the  highest  quality  you  can  and  the  nature  of 
your  crop  and  the  vagaries  of  the  season  will  permit. 
You  need  not  fear  the  inroads  of  home  canning  or  the 
menace  of  “fresh”  vegetables  if  you  will  do  this. 

The  poor  quality  “price”-packing  canner  is  usually 
out  on  a  limb  anyway;  1934  will  saw  the  limb  out 
from  under  many  such. 

Pack  quality,  sell  it  near  home. 


WHY  WORRY  ABOUT  OLD  ACE? 

A  CCORDING  to  a  survey  of  non-charitable,  self- 
A\  supporting,  old  people’s  homes  being  published 
/  \by  the  United  States  Board  of  Trade  at  Wash¬ 
ington,  D.  C.,  for  investments  varying  from  $1,000  to 
$7,000,  “and  other  considerations,”  a  business  execu¬ 
tive  may  purchase  a  life  annuity  of  home  comforts 
in  upwards  to  three  dozen  “retreats”  in  well  distrib¬ 
uted  localities  from  Coast  to  Coast.  Nor  are  these 
parking  places  for  the  aged  limited  to  business  execu¬ 
tives,  for,  through  special  arrangements,  their  wives 
are  also  eligible  to  admission.  Members  of  these 
homes  may  come  and  go  as  they  like,  at  whatever  time 
suits  them.  They  may  also  entertain  their  friends, 
even  in  their  own  rooms,  which  in  many  instances 
are  filled  with  their  own  furniture — pieces  treasured 
from  yesteryear.  Private  garages  in  some  instances 
are  also  provided  for  automobiles. 

These  enterprises  are  in  fact  family-like  club  cen¬ 
ters,  maintained  in  cities  or  removed  from  the  battle 
field  of  commerce ;  not  a  few  of  them  are  rural  estates, 
or  resort  hotels,  acquired  and  maintained  through  en¬ 
dowments  insuring  their  permanency  of  upkeep  and 
operation.  In  some  instances  they  have  been  success¬ 
fully  functioning  for  over  half  a  century. 

The  discovery  of  these  highly  respective  havens  of 
rest  for  retired  business  executives  came  about 
through  an  attempt  to  solve  the  problem  of  “After  65 
What  then?”,  prompted  by  the  present  economic  con¬ 
dition  when  members  of  the  second  oldest  trade  or¬ 
ganization  of  America  set  about  to  find  a  panacea  for 
those  who,  through  no  fault  of  their  own,  have  awak¬ 
ened  to  the  realization  that  their  carefully  harbored 
life  accumulations  were  impaired  if  not  endangered. 
It  was  then  that  the  executives  of  the  United  States 
Board  of  Trade  learned  that  several  far-seeing  cap¬ 
tains  of  industry,  wizards  of  finance  and  learned  pro¬ 
fessional  men  had  “organized”  for  mutual  protection 
— had  built  and  were  actually  maintaining  varied  types 
of  “retreats”  from  the  simple  life  to  those  of  palatial 
splendor,  but  none  of  them,  for  reasons  obvious, 
needed  to  advertise  their  undertakings  accomplished 
to  insure  a  “full  house  count”  since  many  have  a 
lengthy  waiting  list. 

Jt  Jt 

REMOVAL  NOTICE 

ESSUP  &  ROBERTS,  INC.,  announce  the  removal 
of  their  offices  to  1041-43  Drexel  Building,  Fifth 
and  Chestnut  Streets,  Philadelphia,  Pa.,  on  April 
14th,  1934.  Present  telephone  numbers — Bell,  Lom¬ 
bard  2024 — Keystone,  Main  7521 — will  be  continued. 


Charley — Ever  see  one  of  them  machines  that  can 
tell  when  a  person  is  lying? 

Jim — Seen  one?  Good  Lord,  I  married  one. 
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Economical 

Insurance 


Dependable 

Protection 


CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

CHICAGO, 


Over  A  Quarter  Century  oj  Successful 
Service  to  the  Canning  Industry 


Specialized  Demonstrated 

Service  Efficiency 


Plain. 

Varnished. 

Embossed. 


THE 

Simpson  s  doeller 

CO. 


BALTIMORE.MD. 


•  •  •  and  they  both 

use  the  same  cutter! 

Here’s  the  first  and  only  machine  that  suc¬ 
cessfully  and  satisfactorily  cuts  corn  for 
hoth  whole  grain  and  cream  style  packing 
— the  Sprague-Sells  Universal  Corn  Cutter. 

It  increases  the  yield  on  either  style  from 
5%  to  15%  over  other  cutters  and,  in  some 
cases,  pays  for  itself  in  a  single  season. 

Quality  of  the  pack,  too,  is  highly  im¬ 
proved,  resulting  in  CTeater  profits  and 
satisfaction  all  the  way  ’round. 

Let  the  Universal  help  you  make  this  year 
one  of  the  most  profitable  in  your  history ! 
Mail  the  coupon  for  full  information  on 
this  sensational  new  cutter,  as  well  as  our 
new  complete  catalog  Ko.  200. 


Modern  Canning  Equipment  for  ALL  Food  Products 


SPRAGUE-SELLS  CORPORATION 


A-2-34 


Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 


SEND 
FOR  i 
TMIX  I 
BOOKi 


SPRAGUE-SELLS  CORP. 
Division  of  Food  Machinery  Corp. 
HOOPESTON,  ILLINOIS 
Please  send  me  without  obliaation 
your  new  General  Catalog  No.  200. 


Name 


Firm 


Addrets 


CUy 


StaU 
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NEW  SOUND  AND  COLOR  MOTION  PICTURE 
RELEASED  BY  CALIFORNIA  PACKING 

CORPORATION 

♦  ♦  * 

Behind-the-scenes  Vieivs  of  Orchard  and  Cannery 
Operations  Combined  With  Historic  Episodes 
in  Unusual  Production 

*  *  * 

Pronounced  ‘‘Finest  Industrial  Film"  by  Prominent 
Grocery  Distributors 

Grocers  who  cannot  visit  California  and  the 
Pacific  Coast  in  person  will  soon  be  given  a  spe¬ 
cial  opportunity  to  view  many  of  the  scenic  and 
agricultural  wonders  of  that  famous  region  through 
the  medium  of  an  unusual  new  six-reel  sound  and  color 
film  just  completed  by  the  California  Packing  Corpo¬ 
ration. 

Entitled  “Out  of  the  Spirit  of  ’49,”  the  new  film 
opens  with  a  dramatic  prologue,  picturing  historical 
episodes  from  early  Spanish  days  in  California  and  the 
Gold  Rush  of  ’49.  Following  this  introduction,  the  film 
shows  in  full  color  many  scenes  of  modern  agricul¬ 
tural  California  and  the  Pacific  Coast.  It  then  goes 
into  the  detail  of  growing,  selecting,  processing  and 
packing  many  important  fruit  and  vegetable  products, 
as  well  as  dried  fruits.  With  the  exception  of  the  pro¬ 
logue  and  parts  of  the  final  reel,  the  entire  picture  was 
filmed  in  the  fields,  orchards  and  canning  establish¬ 
ments  of  the  California  Packing  Corporation  in  many 
parts  of  the  West  and  the  Hawaiian  Islands,  and  shows 
actual  operations.  A  voice  accompaniment  explains 
and  comments  on  the  various  activities  as  they  are 
shown,  adding  materially  to  the  interest  and  educa¬ 
tional  value  of  the  film.  In  the  prologue  and  closing 
scenes  of  the  film,  a  musical  background  heightens  the 
dramatic  effect  of  the  stirring  episodes  depicted. 

In  addition  to  the  features  mentioned  above,  the  film 
contains  many  glimpses  of  famous  scenic  beauty  spots 
in  California,  views  of  Hawaii’s  vast  pineapple  planta¬ 
tions,  and  scenes  showing  hundreds  of  acres  of  blos¬ 
soming  fruit  trees  taken  during  California’s  annual 
spring  Blossom  Festival.  Unusual  photographic  ef¬ 
fects  have  also  been  obtained  for  the  closing  scenes  of 
the  film,  which  portray  in  brief  kaleidescopic  flashes 


the  spread  of  the  DEL  MONTE  label  into  practically  || 
every  civilized  part  of  the  world.  ij 

Men  prominent  in  the  grocery  industry  who  have  |j 

pre-viewed  the  new  film  pronounce  it  one  of  the  most  Ij 

instructive,  entertaining  and  beautiful  industrial  films  y 

ever  produced.  Copies  are  now  being  distributed  to  I 

the  various  DEL  MONTE  sales  offices  throughout  the  I 

country,  where  they  will  be  available  for  showing  be-  \ 

fore  trade  gatherings,  by  arrangement  with  California  j 

Packing  Corporation  district  representatives.  ’ 

YOUNG  GUARD  YEAR  BOOK 

WILLMAN  BROWN,  Chairman  of  the  Pub¬ 
licity  Committee,  announces  that  the  Committee 
♦  expects  to  have  the  Society’s  First  Annual  Year 
Book  ready  for  the  press  about  May  1st.  The  Year 
Book,  being  the  first,  and  issued  in  the  second  year  of 
the  Society’s  existence,  will  be  only  a  starter  as  to 
what  we  hope  will  follow  in  subsequent  years.  There 
will  be  an  open  letter  from  our  President,  Walter  Boos, 
and  a  few  short  discussions  by  some  of  the  officers, 
followed  by  a  complete  list  and  directory  of  members 
up  to  May  1st,  1934. 

Inasmuch  as  our  present  slogan  is  “Let’s  go  to  the 
next  Convention  500  Strong,”  Ed.  Woelper,  at  811 
Wolfe  Street,  Baltimore,  Md.,  would  like  to  receive 
any  new  applications  for  membership  a.?  early  as  pos¬ 
sible  in  order  to  get  the  names  in  the  First  Annual 
Directory.  The  requirements  for  membership  are 
merely  that  the  applicant  must  be  actively  engaged  in 
one  of  the  canning  or  allied  industries,  and  who  is 
not  eligible  for  membership  in  the  Old  Guard  Society. 

jtt  jn 

ANNOUNCEMENT 

0  better  serve  metal  cap  users  in  Baltimore  and 
surrounding  territory,  Phoenix  Metal  Cap  Co., 
Chicago  and  New  York,  are  opening  an  office  in 
Baltimore,  Md.,  Room  311  Keyser  Building,  Telephone 
Plaza  5296.  Mr.  J.  L.  Zeman,  representative,  will  be 
glad  to  serve  you. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  he  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE— Homogenizers  and  Viscolizer,  all  sizes 
from  50  gal.  to  800  gal.  All  machines  rebuilt.  Write 
for  prices  and  specifications. 

Otto  Biefeld  Co.,  Inc.,  118  N.  Water  St, 
Watertown,  Wis. 


Wanted  —  Machinery 

WANTED— To  buy  good  used  Tomato  Machinery,  for 
packing  whole  tomatoes.  State  condition  and  price 
and  model  numbers. 

Address  Box  A-1958  care  of  The  Canning  Trade. 

WANTED— Four  good  used  Super  Huskers. 

Address  Box  A-1959  care  of  The  Canning  Trade. 


WANTED— No.  10  Continuous  Cooker  and  Cooler,  also 
No.  10  Peerless  Rotary  Exhauster.  Must  be  in  good 
condition. 

Crampton  Canneries,  Inc.,  Celina,  Ohio 


WANTED— For  cash  1  used  Onley  Pea  Washer;  1  used 
Robins  Circle  Steam  Hoist. 

Address  Box  A-1966  care  of  The  Canning  Trade, 


For  Sale  —  Plants 


FOR  SALE— Tomato  Plants  open  field  grown,  from 
Certified  Seed  April  25th delivery;  Marglobe,  Bonnie 
Best,  Prichards  Scarlet  Topper,  Baltimore-Sl.25  per 
1,000.  Ruby  King,  California  Wonder,  Harris  Giant 
Pepper  PlantS"$l.50  per  1,000.  Egg  Plants  $1.50 
per  1,000.  April  10th  delivery:  Cabbage  Plants;  Co¬ 
penhagen,  Dutch,  Wakefield-Sl.OO  per  1.000.  Crosby 
Egyptian  Beet  $1.00  per  1,000.  Broccoli  $1.25  per 
1,000.  Prompt  shipment. 

Sims  Plant  Co.,  Pembroke,  Ga. 


FOR  SALE— Tomato  Plants;  Delivery  May  1st;  Bonny 
Best,  Master  Marglobe  $1.25  per  1000.  Cabbage 
Plants;  Delivery  at  once;  Golden  Acre,  Copenhagen 
Market,  Glory  of  Enkhuizen.  Allhead  Early  $1.00  per 
1000.  Pepper  Plants;  Delivery  May  15th;  World 
Beater  $1.50  per  1000.  Cauliflower  Plants:  Delivery 
May  1st:  Early  Snowball  $1.50  per  1000.  All  hardy 
ooen  field  plants  grown  from  pedigreed  seed  stocks. 
Full  count  and  satisfactory  delivery  guaranteed. 

Francis  C.  Stokes  &  Co,,  Inc.,  Woodbury,  N.  J. 


FOR  SALE — Tomato  Plants,  Cabbage  Plants  now 
ready.  150  acres  for  1934.  Varieties  Cabbage;  Co¬ 
penhagen  Market  (Yellows  Resistant).  Varities 
Tomato:  Marglobe,  Pritchard,  Greater  Baltimore, 
Indiana  Baltimore,  Stone,  Bonnybest,  etc.  Write, 
phone  or  wire  for  prices,  or  come  to  our  farms. 
Location:  U.  S.  Highway  No  1.  between  Richmond, 
Virginia  and  Norfolk,  Virginia.  Shipping  capacity 
750  thousand  daily.  Sturdy,  hand  selected  plants 
grown  from  treated  seeds.  Your  orders  solicited. 

J.  P.  Councill  Co.,  Franklin,  Va. 

For  Sale  —  Seed 

FOR  SALE— Indiana  Baltimore  Tomato  Seed  from  sel¬ 
ect  stock,  treated  wdth  Semesan. 

Greenfield  Packing  Co.,  Greenfield,  Ind. 

Help  Wanted 

BROKERS  ATTENTION — We  want  an  aggressive  and 
thoroughlyexperienced  Canned  Foods  Broker  to  open 
and  operate  a  Field  Broker’s  office  in  Indiana  for  an 
old  established  and  highly  rated  firm.  Give  full  parti¬ 
culars  and  all  previous  experience  in  answering.  Re¬ 
plies  strictly  confidential. 

Address  Box  A-1965  care  of  The  Canning  Trade. 

Situations  Wanted 

POSITION  WANTED — Do  you  require  the  service  of  a  Factory 
Superintendent?  Have  had  14  years  experience  canning  corn, 
beans  and  apples.  Can  furnish  best  of  references  as  to  ability 
and  character.  Age  38.  Will  go  anywhere.  Would  consider 
some  other  position  packing  other  products  if  chance  for  advan¬ 
cement. 

Address  Box  B-1964  care  of  The  Canning  Trade. 

POSITION  WANTED — Chemist  and/or  Production  Manager. 
Factory  and  laboratory  experience  with  jellies,  preserves  ( vacu¬ 
um-pan),  tomato  products,  canned  spaghetti,  soups,  and  similar 
foods.  Age  26;  salary  secondary,  but  urban  location  (most  of 
year)  essential. 

Address  Box  B-1961  care  of  The  Canning  Trade. 

POSITION  WANTED  By  Factory  Superintendent.  Efficient 
producer  with  long  and  varied  experience  packing  a  general 
vegetable  line;  peas,  corn,  tomatoes,  green  beans,  beets,  kraut 
and  other  items.  Good  mechanic.  Have  installed  several  com¬ 
plete  canning  plants.  Available  now. 

Address  Box  B-1963  care  of  The  Canning  Trade. 

POSITION  WANTED  -  At  once  as  Superintendent  of  pea  canning 
factory  in  Wisconsin.  Long  experience  handling  Stringless 
Beans,  Peas  and  Beets  from  field  to  sales.  Best  of  references. 

Address  Box  B-1962  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Superintendent  in  canning  factory.  I 
have  had  many  years  experience  in  packing  fruits  and  veget¬ 
ables.  Can  furnish  good  reference. 

Address  Box  B-1967  care  of  The  Canning  Trade. 
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PHILLIPS  SALES  COMPANY,  Inc. 

Brokers  and  Commission 

Canned  and  Ganners  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


AVARS  TOMATO  JUICE  FILLER 

Used  by  leading  Manu- 
Facturers  For  Filling 
^  Tomato  Juice,  also 

For  filling  Tomato  Pulp  and  Puree, 
H Clear  Soups  etc. 

For  Syruping  Fruits,  String  Beans, 
Beets, 

Has  no  air  vent  stems  to  damage 

U  Designed  for  high  speed. 

Belt  drive  or  direct  connected, 
absolutely  accurate. 

/  mw  Rapid  Valve 

W  Eight  Valves 

Prices  on  request. 

AVARS  MACHINE  CO.,  Salem,  New  Jersey 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Summer- resort  Trade  Ought  to  be  Good — Spot  Goods  in 
Enviable  Position — The  Promises  for  1934  Packs — Be  Careful — 
The  Play  Is  All  in  Your  Favor 

The  market — Years  ago  when  a  dreary  winter 
had  witnessed  a  dragging  canned  foods  market, 
buyers  and  canners  always  welcomed  the  begin¬ 
ning  of  spring  because  they  anticipated  a  heavy  de¬ 
mand  for  canned  foods  to  supply  the  opening  summer 
resorts.  That  trade  has  not  been  lost ;  is  in  fact  heav¬ 
ier  than  ever  before.  Miami  and  the  Florida  winter  re¬ 
sorts  have  had  the  heaviest  patronage  in  their  history, 
not  excluding  the  boom  years  there.  This  is  accounted 
for  by  the  fact  that  the  great  exodus  of  the  so-called 
“idle  rich”  Americans  who  spent  their  winters — and 
money — in  European  places,  did  not  take  place  this 
past  winter,  because  the  exchange  rate  of  our  dollar 
made  it  too  steep  for  even  these  good  spenders.  But 
they  would  not  forego  their  playing,  and  so  they  went 
to  Florida.  And  that  money  will  again  stay  home 
this  spring  and  summer,  as  they  migrate  up  the  coasts, 
following  the  sun.  And  so  the  distributors  are  even 
now  feeling  increased  demands  for  the  full  line  of 
canned  foods,  and  this  demand  will  continue  for  a 
couple  of  months,  taking  about  all  the  spot  stocks  of 
canned  foods  that  are  left.  Another  New  Deal  victory 
of  no  mean  proportions.  Just  another  of  the  “lessons” 
coming  home  to  the  students ;  ask  Florida  is  she  is  in 
favor  of  returning  to  the  gold  basis,  also  steamship 
lines,  railroads,  buses — and  even  canned  foods  dis¬ 
tributors. 

The  spot  market  condition  may  be  dismissed  with 
the  assertion  that  “all’s  well  along  the  entire  front, 
in  all  lines  and  all  sections.”  If  any  canners  are  mak¬ 
ing  concessions  in  spot  prices,  that’s  their  fault,  or 
generosity,  or  charity  or  foolishness. 

THE  ’34  PACKS — Interest  is  chiefly  centered  in  the 
coming  season’s  packs,  and  the  general  feeling  is  that 
they  will  be  whoppers.  Maybe  so,  but  don’t  count 
your  chickens  before  they  are  hatched,”  at  least  not 
too  confidently.  Our  statistical  experts  and  others  of 
the  kind  are  fond  of  averaging  the  figures  and  showing 
you  that  things  are  normal.  A  month  that  has  seen  20 
of  its  days  abnormally  cold,  may  raise  its  average  or 
normal  by  a  few  days  of  abnormally  warm  weather 
towards  the  end  of  the  month.  That  is  all  right  for 
the  thermometer  or  the  statistician  but  it  does  not 
undo  even  one  night’s  damage  from  freezing,  as  for 


instance  in  the  killing  of  peach  trees,  etc.  The  central 
west  says  it  has  not  enough  moisture  in  the  soil ;  the 
east  has  not  been  able  to  prepare  its  ground,  from 
another  reason,  too  much  cold  and  snow.  Pea  canners 
at  the  Convention  this  week  were  reconciled  to  the 
fact  that  the  pea  crop  must  be  late ;  that  it  will  almost 
certainly  run  into  the  heat  which  causes  trouble.  New 
York  State,  which  had  a  lot  of  its  berry  crops  and 
some  others  “winter-killed,”  Wisconsin  and  the  central 
west  may  be  able  to  get  their  crops  in  and  ready  for 
the  cannery  on  time  and  in  good  condition.  But  the 
odds  are  against  them.  California  counted — a  month 
or  more  ago — upon  record  crops  and  an  extraordinar¬ 
ily  early  season,  but  it  has  been  compelled  to  “hedge” 
entirely  on  these  early  expectations.  Florida  might 
report  in  somewhat  the  same  way. 

The  definite  information  we  seem  to  have  comes 
from  the  Bureau  of  Agricultural  Economics,  which 
has  been  casting  up  the  “intended  acreages”  (and  that 
might  be  written  “canners’  plans”).  On  corn,  for  in¬ 
stance,  157  firms  representing  60  per  cent  of  the  sweet 
corn  canned  in  1933  showed  an  intention  of  increas¬ 
ing  their  acreage  34.8  per  cent.  This  number  is  di¬ 
vided  up,  75  per  cent  of  them  set  on  an  increase,  10 
per  cent  of  them  on  a  decrease,  and  15  per  cent  as 
making  no  change  over  last  year’s  acreage.  On  this 
basis  the  total  acreage  would  be  276,110  acres,  com¬ 
pared  with  204,860  acres.  Mr.  Carlos  Campbell  of  the 
B.  0.  A.  E.  figures  that  such  an  acreage  would  result 
m  a  minimum  pack  of  11,000,000  cases  of  24  No.  2 
cans,  or  a  maximum  of  15,500,000  cases,  with  an  aver¬ 
age  of  about  14,000,000  cases.  In  the  considerations 
at  Chicago  he  expressed  his  opinion  that  12,500,000 
cases  would  be  enough  if  the  canners  expected  to  get 
85c  per  dozen.  This  figure,  taking  the  average,  might 
mean  75c  per  dozen.  Here  again  it  is  all  conditioned 
on  whether  or  not  all  the  eggs  hatch. 

Then  the  same  Government  authority,  reporting  on 
Snap  Beans  and  their  intended  acreage,  finds  that  183 
firms  report  a  net  increase  of  20.3  per  cent  over  1933. 
This  would  mean  51,590  acres  as  compared  with  42,890 
with  a  minimum  pack  indicated  of  5,200,000  of  24  No.  2 
cans,  an  average  pack  of  6,100,000,  and  an  above- 
average  or  possible  pack  of  6,800,000  cases.  Provided 
again  that  the  Japanese  Beetle  does  not  eat  them  up, 
that  there  is  just  enough  sunshine  and  moisture,  and 
that  there  will  be  no  troubles  with  labor  or  shortage 
of  operating  hours  in  the  canneries. 

It  was  very  noticeable  how  the  sentiments  had 
changed  at  the  Convention  in  Baltimore  this  week  from 
those  expressed  at  Chicago  when  they  were  debating 
Marketing  Agreements.  It  struck  the  writer  that  all 
the  sentiment  now  was  to  the  effect  that  they  wished 
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they  had  contended  for  restricted  packs  and  not  just 
crop  prices.  True  the  canners  are  not  anxious  to 
make  future  contracts  because  they  are  as  yet  un¬ 
certain  as  to  costs,  but  it  is  likewise  true  that  the 
buyers  are  playing  safe,  using  this  promise  of  big 
packs  as  a  club  on  future  prices,  as  was  predicted 
would  be  the  case  at  Chicago,  but  which  most  of  the 
contestants  then  refused  to  regard  for  even  a  moment. 

What  is  a  canner  to  do?  Figure  your  costs  very 
carefully,  add  a  fair,  but  not  big  profit,  and  let  that 
be  your  price  for  futures.  The  buyer  has  to  do  some 
gambling,  and  so  will  the  canner.  If  the  buyers  will 
not  take  them  at  that  price  then  the  canner’s  gamble 
goes  on  the  spot  market,  and  the  cleaned  up  condition 
of  spot  goods  and  the  steadily  increasing  improvement 
in  all  industry  give  the  canner  the  edge.  It  looks  like 
the  wise  card  to  play.  In  other  words,  if  you  cannot 
get  your  profit-showing  future  price,  you  stand  a,  very 
good  show  making  even  better  profit  in  selling  them 
as  spots. 

The  can  companies  report  doing  better  business  than 
in  some  years  and  the  machinery  supply  men,  at  least 
those  who  have  had  the  fortitude  to  go  after  business 
(advertising) ,  report  very  nice  increases  in  business 
this  year,  far  and  away  above  the  past  three  years. 

Yet  there  has  been  an  undoubted  infiux  of  canners 
into  the  great  markets  trying  to  induce  the  big  buyers 
to  place  orders  for  futures.  Many  pea  canners  here 
and  throughout  the  country  are  entirely  sold  up  and 
withdrawn  from  the  market.  Tomatoes  have  not  been 
selling  for  futures  quite  as  well  as  might  have  been 
expected,  but  jobbers  will  play  with  this  item  and 
take  a  chance  on  buying  spots  at  their  own  prices. 
The  Maine  corn  canners  reduced  prices  on  their  fancy 
packs  down  to  95c  and  we  have  been  told  that  that 
price  meets  the  approval  of  the  buyers,  and  they  are 
signing  up  contracts.  The  same  thing  is  true  as  to 
condition  and  prices  on  packs  of  corn  in  the  west. 

There  is  an  undoubted  drift  towards  an  increased 
string  bean  pack  and  canners  will  do  well  to  watch 
their  step.  A  demand  is  coming  for  the  packing  of 
fewer  cut  beans  and  more  whole  beans.  This  item 
as  with  corn,  spinach  and  some  other  items,  are  meet¬ 
ing  severe  competition  from  raw  produce  and  if  the 
quality  in  the  can  is  not  good  the  canned  items  are 
allowed  to  sit  idle  on  the  shelf.  There  has  been  so 
much  stir  of  women’s  organizations  of  all  kinds,  due 
to  the  Codes  and  other  forces,  that  the  little  housewife 
is  more  keenly  awake  to  quality  than  ever  before.  If 
the  canners  increase  their  packs  this  season  and  do 
not  step  up  the  quality,  they  will  be  cutting  their  own 
throats.  There  is  nothing  uncertain  about  that  pre¬ 
diction,  and  the  handwriting  is  on  the  wall. 

Fruits  are  attracting  a  great  deal  of  attention  be¬ 
cause  everything  points  to  very  much  higher  prices 
on  the  1934  packs  from  the  Coast  and  elsewhere. 
Buyers  recognize  this  and  canners  are  taking  the  mat¬ 
ter  into  their  careful  consideration. 

Canned  fish  is  meeting  steady  demand  and  canned 
shrimp  have  received  considerable  attention  on  the 
market. 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade" 

Futures  Picture  Confused — Canners  and  Buyers  Holding  Off — 
Spot  Buying  for  Replacement  Only — Grapefruit  Stronger — 
Shrimp  Causing  Interest — Maine  Drops  Fancy  Corn  Prices — 
Tomato  Prices  Holding — Southern  Spinach  Quoted 

New  York,  April  12,  1934. 

Market  —  The  local  canned  foods  market 
didn’t  snap  out  of  its  post-holiday  dullness  to 
any  noticeable  degree  during  the  past  week 
and  trading  conditions  here  remain  largely  unchang¬ 
ed.  Dealings  in  the  spot  market  are  confined  mainly 
to  replacement  shipments  while  in  the  futures  field, 
with  the  exception  of  peas,  both  canners  and  buyers 
are  somewhat  diffident  about  making  any  definite 
commitments  at  the  present  time  in  view  of  the 
somewhat  confused  outlook. 

OUTLOOK — With  canners  worrying  about  possible 
sharp  increases  in  packing  costs  due  to  higher  prices 
to  growers  on  A.  A.  A.  orders,  buyers  voicing  the  be¬ 
lief  that  present  acreage  plans  indicate  overproduc¬ 
tion  of  canned  foods  during  the  coming  season  and 
distributors  protesting  that  the  sharply  higher  prices 
on  some  of  the  new  crop  items  will  prove  a  serious 
blow  to  volume  sales,  the  futures  picture,  to  put  it 
mildly,  seems  confused. 

With  the  added  spector  of  possible  labor  troubles 
added  to  the  fear  of  sharp  increases  in  growers’  pay¬ 
ments  should  the  A.  A.  A.  order  such  raises,  canners 
are  not  overwilling  to  make  any  definite  commit¬ 
ments  at  the  present  time  and  take  chances  with  being 
stung  later  through  increased  packing  costs. 

BUYERS — With  many  trade  factors  here  voicing 
the  belief  that  uncontrolled  production  of  canned 
foods  this  year  will  see  the  market  overwhelmed  with 
stocks,  with  the  corresponding  weakness  in  price 
structures,  this  has  added  to  the  general  confusion  in 
the  futures  outlook.  One  Indiana  canner  is  reported 
to  have  openly  stated  in  the  Chicago  market  recently 
that  it  will  be  a  “buyer’s  market  after  the  start  of 
the  new  pack.” 

As  far  as  distributors  are  concerned,  they  hold  that 
while  reemployment  has  aided  public  consuming  pow¬ 
er  immensely,  the  higher  prices  posted  for  some  of 
the  new  items  will  curtail  volume  seriously. 

DIVIDEND — One  cheering  development  that  stood 
out  was  yesterday’s  statement  by  the  Continental  Can 
Company  disclosing  that  the  quarterly  dividend  on 
the  common  stock  had  been  increased  to  75  cents, 
placing  the  issue  on  a  $3-annual  basis,  against  $2.50 
paid  previously. 


Complete  line  of  CANNING  MACHINERY 
for  any  cannins  plant — 

Fruits,  Vesetables,  or  Milk. 

Write  for  general  catalog  No.  31. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 
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First  quarter  business  was  more  than  20  per  cent 
above  that  registered  in  the  like  1933  period  and  the 
company’s  outlook  for  the  balance  of  the  year  is  very 
“favorable,”  company  officials  stated. 

ASPARAGUS — Reports  from  California  factors 
that  unfavorable  weather  conditions  were  affecting 
the  asparagus  crop  to  a  serious  degree  had  little  effect 
in  the  local  market.  Buyers,  generally  speaking,  are 
holding  out  of  the  market.  With  spot  needs  fairly 
well  covered,  the  buyers  seem  inclined  to  sit  back  and 
wait  further  developments. 

Prices  have  shown  no  change  with  the  exception 
that  trade  discounts  have  been  withdrawn  by  some 
packers  on  green  asparagus  which  has  moved  in  some¬ 
what  better  fashion  than  the  other  grades. 

GRAPEFRUIT — Is  moving  along  in  good  shape 
with  the  general  price  list  much  stronger  under  the 
impetus  of  fairly  steady  demand.  Buyers  here  feel 
that  the  market  position  of  this  item  is  strong  and 
prices  have  responded  to  this  sentiment. 

However,  the  price  structure  is  'firmly  established 
on  a  foundation  of  statistical  strength  and  consumer 
demand,  and  with  the  packing  season  soon  ended, 
some  factors  foresee  higher  prices  in  prospect  for  this 
item  although  no  further  advances  in  the  immediate 
future  seem  indicated  by  market  conditions. 

SHRIMP — While  a  few  Southern  factors  have  post¬ 
ed  offerings  of  new  pack  shrimp,  the  shortness  of  sup¬ 
plies  of  raw  stock  for  canning  at  the  outstart  of  the 
season  has  held  back  many  packers  from  releasing 
price  lists. 

Price  ideas  quoted  in  this  market  list  new  pack 
shrimp  at  90  cents,  95  cents  and  $1,  factory,  for  small, 
medium  and  large  while  postings  on  fancy  large 
range  from  $1  to  $1.15. 

APRICOTS — The  news  that  the  new  apricot  crop 
is  expected  to  be  short  has  stimulated  interest  in  this 
item  and  inquiries  here  are  reported  to  have  broad¬ 
ened  somewhat.  The  recent  price  advance  by  Cal- 
pack  also  was  a  bullish  factor  and  further  reactions 
from  the  increased  interest  in  this  item  would  not  be 
unexpected  by  the  trade  in  view  of  its  strong  spot 
market  position. 

CORN — The  California  Packing  Corporation  post¬ 
ed  its  price  list  on  new  pack  mid-west  corn  during  the 
past  week  through  its  local  representatives  with  Del 
Monte  fancy  cream  style  listed  as  follows : 

Golden  Bantam,  No.  2  $1.00,  No.  10  $5.50;  Tiny 
Kernal,  No.  2  $1.00;  Country  Gentleman,  No.  2  $1.00; 
Crosby,  No.  2  $1.05. 

All  prices  are  F.  0.  B.  mid-west  factories,  buyer  to 
pay  any  sales  tax  which  may  be  imposed  by  State  or 
Federal  Government. 

Following  the  announcement  of  the  corporation’s 
price  list,  some  shading  of  prices  was  reported  avail¬ 
able  on  future  Maine  corn,  which  recently  opened  at 
$1.0214,  and  is  now  95c. 

TOMATOES  —  Routine  movements  continued  to 
rule  in  the  spot  market  with  prices  on  Southern  toma¬ 
toes  well  maintained.  Florida  and  Tri-State  packers 
are  maintaining  their  price  ideas  well.  Competition 
from  Florida  packers  apparently  isn’t  the  “demon” 
that  it  was  a  short  time  ago  when  some  Tri-State 
packers  cut  prices  for  a  short  period. 
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Futures’  tomatoes  are  not  attracting  much  atten¬ 
tion. 

FRUITS — While  there  is  no  marked  strength  in 
canned  fruits,  most  items  in  this  department  are  mov¬ 
ing  along  in  good  style  and  the  price  structure,  gen¬ 
erally  speaking,  is  firm  to  strong.  With  stocks  mov¬ 
ing  out  into  distributing  channels  in  good  shape,  the 
statistical  position  of  peaches  and  other  canned  fruits 
is  good. 

Another  factor  that  is  beginning  to  win  added  inter¬ 
est  is  the  fact  that  new  crop  fruits  are  going  to  be 
sharply  higher  than  spot  goods  due  to  increased  pack¬ 
ing  costs.  Inquiries  in  several  items  in  this  division 
of  the  market  have  broadened  and  some  speculative 
interest  seems  to  have  been  aroused  in  trade  quarters. 

SPINACH — New  pack  spinach  is  being  offered  by 
some  Tri-State  packers  for  immediate  shipment.  The 
range  to  date  is  2s  at  80c,  2i/:>s  at  $1.05,  with  10s  at 
$3.26,  compared  with  85  cents  for  2s,  $1,671/2  for  21/2S 
and  10s  at  $3.40,  all  prices  Baltimore. 

SALMON — Market  gossip  holds  forth  the  possibil¬ 
ity  of  an  advance  in  Alaska  red  prices  in  the  near 
future  but  no  confirmation  on  such  a  move  was  ob¬ 
tainable.  Local  demand  for  canned  salmon  has  been 
mainly  routine  with  even  Lent  failing  to  bring  the 
normal  seasonal  gain  in  demand. 

With  warm  weather  approaching,  it  seems  more 
than  likely  that  trade  interest  in  canned  salmon  will 
be  revived. 

“SEEINS-BELIEVENS”— The  familiar  slang  quo¬ 
tation  may  be  aptly  quoted  in  connection  with  the 
new  can  which  the  Continental  Can  Company  has 
developed  in  conjunction  with  the  Corning  Glass 
Works.  A  glass  insert  in  the  top  of  the  can,  made 
of  heat-resisting  pyrex,  enables  the  contents  to  be 
seen  without  the  necessity  of  opening  the  container. 

Hudson  Street  is  interested  in  the  new  can,  which, 
is  likely  to  become  popular  in  food  trade  circles  as 
a  demonstration  can. 

j* 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade" 

Fruit  Prices  Advancing — Applesauce  Closely  Cleaned  Up- 
Cherry  Prices  Hurt  —  Tomato  Prices  Regaining  Strength  — 
Buyers  Counting  on  Big  Tomato  Pack  in  ’34 — Planting  Peas — 
Many  Canners  Withdrawn — But  Little  Future  Corn 

Chicago,  April  12,  1934. 
EATHER — Springtime  is  here.  Gentle  Annie. 
The  grass  is  turning  green  and  the  bushes  are 
beginning  to  bud.  While  this  district  might 
be  a  little  backward,  still  it’s  practically  normal. 

N.  C.  A.  CODE — A  draft  of  the  Canners  Code  that 
the  N.  C.  A.  sent  to  its  members  of  March  31st  date 
has  aroused  a  little  talk  among  the  brokerage  firms  in 
Chicago  because  the  N.  C.  A.  (following  their  usual 
policy  in  this  matter)  have  ignored  the  most  impor¬ 
tant  subject,  i.e.,  diversion  of  sales  compensation.  The 
canners  as  a  unit  should  be  against  this  gross  discrim¬ 
ination.  Possibly  the  meeting  in  Chicago  this  week 
of  the  canners  will  bring  this  up. 
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CANNED  FRUITS — A  large  movement  has  been 
noted  in  apricots  due  to  the  shorter  crop  in  sight  in 
California  and  the  higher  cost  per  ton  that  the  canner 
will  have  to  pay  the  grower.  There  is  a  feeling  rapidly 
developing  that  peaches  too  will  follow  an  upward 
course.  Along  this  line  it  is  interesting  to  note  that 
Michigan  will  not  be  able  to  pack  any  peaches  this 
coming  season  as  the  crop  is  reported  practically 
ruined.  This  was  due  to  the  severe  cold  of  early 
February.  While  Michigan  has  not  been  a  factor  in 
canned  peaches  in  recent  years,  still  a  few  have  been 
packed  there,  particularly  in  No.  10  tin  sweet  pickled 
grades  and  similar  so-called  specialties. 

APPLE  SAUCE — Advices  have  been  received  from 
the  New  York  State  group  of  apple  sauce  canner s  that 
a  very  close  checkup  on  stocks  was  made  on  April  1st 
and  there  was  unsold  in  canners’  hands  a  much 
smaller  quantity  of  both  No.  2  tin  as  well  as  No.  10 
tin  fancy  apple  sauce  as  compared  with  April  Ust  a 
year  ago.  With  a  continued  broadening  consumer  ac¬ 
ceptance  for  this  well  merited  item,  the  trade  can  look 
with  confidence  upon  the  course  of  the  market.  Pre¬ 
vailing  prices  are:  No.  2  tin  fancy  apple  sauce  at 
82\4c,  No.  10  tin  fancy  apple  sauce  at  $3.60. 

CHERRIES  (Red  Sour  Pitted) — The  Co-Ops  hold¬ 
ing  a  fairly  heavy  stock  and  not  having  obtained  a  free 
movement  thereon,  “spilled  the  beans”  last  week  by 
quoting  lower  prices.  The  independent  canner,  of 
course,  had  to  follow.  Today’s  market  is:  No.  10 
select  Michigan  red  sour  pitted  cherries  at  $4.50  can¬ 
nery,  No.  2  select  Michigan  red  sour  pitted  cherries 
(date)  at  $1  cannery.  It  is  stated  that  at  the  lower 
levels,  the  buyers  have  responded  in  a  most  encourag¬ 
ing  way. 

TOMATOES — The  competition  from  Florida  seems 
to  be  dwindling.  The  pack  in  that  great  southern 
state  will  not  be  as  large  as  was  anticipated  a  fort¬ 
night  ago.  The  market  in  Indiana  has  strengthened 
but  it  is  still  possible  to  secure  from  Hoosierland: 
No.  1  tin  standard  tomatoes  at  60c  cannery.  No.  2  tin 
standard  tomatoes  at  95c.  cannery.  No.  2V2  tin  standard 
tomatoes  at  $1.20  cannery.  No.  10  tin  standard  toma¬ 
toes  at  $4.50  cannery. 

On  futures,  the  local  trade  seems  to  be  marking 
time  until  a  better  idea  can  be  secured  as  to  the  total 
acreage  that  will  be  planted.  Chicago  buyers  are  very 
fearful  that  the  tomato  canners  might  overdo  the  pack 
this  fall  and  call  particular  attention  to  the  situation 
in  the  tri-states.  Last  year,  due  to  a  severe  hurricane 
and  heavy  storm,  a  goodly  portion  of  the  Tri-States’ 
pack  was  destroyed.  That  isn’t  likely  to  happen  again, 
they  point  out.  With  Maryland  and  Delaware  coming 
through  with  a  large  pack  plus  increases  in  Indiana, 
the  Ozarks,  Utah  and  other  sections,  it  is  going  to 
take  a  far  greater  consumer  demand  than  that  of  the 
past  couple  of  years,  to  make  for  a  stable  market. 

PEAS — Northern  Illinois  pea  canners  started  sow¬ 
ing  last  week  and  with  continued  fair  weather,  con¬ 
siderable  acreage  will  be  in  before  this  week  is  over. 
Futures  are  selling  in  an  encouraging  manner.  Quite 
a  number  of  the  prominent  canners  have  completely 
withdrawn  from  the  market.  There  are  some,  how¬ 
ever,  who  haven’t  sold  at  all,  preferring  to  take  their 
chances  on  the  spot  market.  All  in  all,  the  forward 


look  on  peas  seems  encouraging.  Spots  are  in  small 
demand.  The  attractive  featuring  of  fresh  vegetables 
has  brought  about  a  lack  of  interest  in  canned  peas  by 
the  consumer.  The  lowest  price  available  on  spots, 
though,  is  $1.25  cannery. 

CORN — This  item  is  proceeding  along  its  even 
course  without  much  flurry  or  interest.  Some  jobbers 
report  a  good  movement  into  distributive  channels 
while  others  are  complaining  bitterly  over  what  they 
claim  is  an  increasing  reluctance  on  the  part  of  the 
consumer  to  eat  canned  corn.  The  spot  market  ranges 
from  77V2/8OC  for  standards  and  $1/1.10  for  the  fancy 
Country  Gentleman  and  Golden  Bantam  grades.  Out¬ 
side  of  No.  10  tins,  little  or  nothing  is  being  done  in 
Chicago  on  futures. 

CENTURY  OF  PROGRESS— Work  at  the  Fair 
Grounds  took  on  renewed  activity  this  past  week.  It 
will  be  of  interest  no  doubt  to  your  readers  to  know 
that  the  advanced  sale  of  tickets  for  the  1934  Fair  is 
already  four  times  the  number  compared  with  April 
1st,  1933.  It’s  going  to  be  bigger,  greater,  and  finer 
than  last  year!  One  of  the  largest  new  exhibits  will 
be  that  of  Henry  Ford.  His  priceless  collection  of 
road  vehicles  ranging  from  the  ancient  Egyptian 
chariot  to  the  present  day  motor  car  will  be  one  of 
the  features  in  his  building. 

PERSONALS — Dick  Elliott,  a  well-known  broker 
in  Chicago,  has  severed  his  relationship  with  Elliott, 
Roll  &  Wuerttemberger.  Just  what  “Dick”  is  going 
to  do,  no  one  seems  to  know. 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  "The  Canning  Trade” 

Oyster  Pack  Progressing  Nicely — Scarcity  of  Shrimp  Delays 
Canning — Attention  Turning  to  Beans 

Mobile,  Ala.,  April  12,  1934. 

YSTERS — The  canning  of  oysters  has  been 
moving  along  mighty  well  for  abnormal  times, 
but  it  is  doubtful  if  it  will  continue  very  much 
longer  jf  the  weather  gets  any  warmer.  However,  the 
factories  will  continue  to  operate  as  long  as  we  have 
cool  weather. 

Oysters  are  in  good  shape  and  the  product  turned 
out  by  the  canneries  is  first  class  in  every  respect. 

The  production  of  cove  oysters  in  Alabama  has  been 
crippled  this  season  by  the  lack  of  raw  material  and 
bad  weather,  but  the  production  of  cove  oysters  in 
Mississippi  moved  fairly  well,  because  the  Biloxi  can¬ 
neries  are  close  to  the  Louisiana  Marsh  and  when  they 
can’t  get  oysters  in  Mississippi,  they  get  them  out  of 
Louisiana.  In  fact,  the  bulk  of  the  oysters  canned  in 
Biloxi,  Mississippi,  are  brought  from  the  Louisiana 
Marsh. 

In  years  gone  by,  several  times  the  Louisiana  Con¬ 
servation  Commission  endeavored  to  shut  out  the  Mis¬ 
sissippi  factories  from  getting  oysters  and  shrimp 
from  the  Louisiana  Marsh  by  passing  laws  and  impos¬ 
ing  restrictions,  but  the  laws  were  declared  unconsti¬ 
tutional  by  the  supreme  court  and  the  restrictions  were 
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not  carried  on  for  any  great  length  of  time,  but  they 
were  lifted  or  modified. 

For  many  years,  Biloxi  has  been  one  of  the  best 
customers  that  the  New  Orleans  merchants  have  had 
on  the  coast,  because  the  Biloxi  merchants  have  bought 
almost  exclusively  from  New  Orleans,  therefore  any 
restriction  that  will  stop  the  operation  of  the  Biloxi 
canneries  will  reflect  directly  on  the  commercial  activi¬ 
ties  of  the  New  Orleans  merchants,  so  that  New  Or¬ 
leans  can’t  afford  to  have  the  Biloxi  factories  idle, 
hence  the  Louisiana  Conservation  Commission  has 
learned  that  they  can’t  be  too  hard  on  the  Biloxi  can¬ 
neries,  because  they  lose  more  than  they  gain. 

It  is  not  altogether  a  question  that  the  New  Orleans 
merchants  can’t  afford  to  have  the  Biloxi  canneries 
shut  down,  but  the  Louisiana  Conservation  Commis¬ 
sion  can’t  afford  it  either,  because  the  Biloxi  factories 
will  not  move  into  the  Louisiana  March,  and  if  Louisi¬ 
ana  shuts  them  down,  the  commission  will  lose  the 
big  revenue  from  taxes  and  licenses  on  oysters  and 
shrimp  which  they  are  now  collecting  from  Biloxi 
canners  for  raw  material  taken  out  of  Louisiana. 

As  the  matter  now  stands,  it  is  doubtful  if  Louisiana 
will  ever  get  sea  food  canneries  in  the  Louisiana  Marsh 
unless  possibly  if  she  filled  in  and  built  a  city  for  the 
factories,  because  it  is  too  marshy  and  it  requires  too 
much  of  an  outlay  of  money  for  private  capital  to 
undertake  it. 

The  demand  for  cove  oysters  is  holding  up  well  and 
the  price  is  $1.05  per  dozen  for  five  ounce  and  $2.10 
per  dozen  for  10  ounce,  f.  o.  b.  factory. 

SHRIMP — This  past  week  experienced  one  of  the 
slowest  weeks  in  the  shrimp  game  this  season.  There 
have  practically  been  no  shrimp  caught  in  Alabama 
and  Mississippi  and  Louisiana  has  been  closed  down 
on  shrimp  altogether,  because  the  Conservation  Com¬ 
mission  has  stopped  the  catching  of  shrimp  either  for 
the  raw  market  or  the  canneries  until  April  15th, 
and  no  shrimp  have  been  produced  in  Louisiana. 

The  price  of  canned  shrimp  is  95c  per  dozen  for 
small,  $1.05  for  medium,  and  $1.10  per  dozen  for  large, 
f.  0.  b.  factory. 

STRINGLESS  BEANS— As  Spring  shows  up,  the 
canners’  attention  more  or  less  turns  to  the  bean  pack 
and  whether  he  cans  any  or  not,  it  seems  natural  for 
him  to  direct  his  thoughts  to  it. 

The  bean  pack  of  this  section  does  not  figure  very 
much  with  the  big  vegetable  canning  centers  of  this 
country,  but  it  is  the  most  important  vegetable  pack 
that  we  turn  out  and  we  think  it  is  big  because  we 
don’t  can  any  other  vegetable  to  anywhere  this  pro¬ 
duction. 

Turnip  greens,  okra,  pimientos,  potatoes  and  other 
vegetables  are  canned,  but  not  to  the  extent  that  beans 
are.  However,  it  is  hoped  that  in  years  to  come  more 
attention  will  be  given  to  the  raising  of  vegetables 
for  canning,  which  at  present  is  mostly  truck  farming 
for  the  raw  market. 

The  farmers  of  this  section  had  a  bad  season  on 
cabbage  and  right  now  they  are  not  able  to  get  cost 
out  of  their  crop,  so  if  they  have  the  same  luck  with 
beans,  it  is  hardly  any  need  of  the  canners  contracting 
or  planting  any  acreage  this  year,  because  the  truck 


farmers  will  have  a  big  surplus  to  dispose  of.  Never¬ 
theless,  this  is  something  that  can’t  be  foretold,  be¬ 
cause  too  often  a  farmer  of  this  section  will  lose  heav¬ 
ily  on  a  crop  of  cabbage  and  clean  up  a  good  bunch 
of  money  on  a  bean  or  Irish  potato  crop  and  vice 
versa,  so  it  is  a  gamble  if  you  plant  and  a  gamble  if 
you  don’t. 

The  planting  of  beans  has  gotten  under  way  and 
with  favorable  weather  conditions  the  pack  should 
start  about  the  latter  part  of  May.  It  takes  about 
six  weeks  for  beans. 
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CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade" 

Dry  Season  Seems  Assured — Spinach,  Peas  and  Asparagus 
Affected — Spinach  Canning  Ending — Prices  Advancing — As¬ 
paragus  in  Full  Swing — Fruit  Prices  Stiffening — Salmon  Prices 
Moving  Up — Pear  Pack  to  be  Restricted 

Dry — Another  week  has  gone  by  without  rain  in 
California  and  growers  and  canners  have  become 
reconciled  to  the  fact  that  a  dry  year  is  inevitable. 
This  would  not  be  so  serious  but  for  the  fact  that  the 
precipitation  for  the  past  decade  has  been  below  nor¬ 
mal,  lowering  the  water  table  far  below  anything  ever 
before  experiened.  Voters  have  approved  a  $500,000,- 
000  water  conservation  plan  for  the  interior  valleys, 
but  this  is  such  a  monumental  undertaking  that  it  will 
be  years  before  it  can  be  completed  and  benefits  se¬ 
cured.  Spinach,  peas  and  asparagus  are  being  ad¬ 
versely  affected  by  the  dry  spell  and  it  is  but  reason¬ 
able  to  suppose  that  the  size  and  quality  of  the  fruit 
crops  will  also  be  affected. 

SPINACH — In  some  districts  the  packing  of  spinach 
is  coming  to  an  end,  with  some  fertile  fields  unhar¬ 
vested,  owing  to  the  poor  quality  of  the  crop.  Many 
canners  have  withdrawn  prices  on  the  finished  product 
and  others  have  revised  lists  upward,  so  that  little  is 
to  be  had  at  the  prices  prevailing  even  a  couple  of  weeks 
ago.  Most  of  the  lists  brought  out  early  in  the  season 
were  tentative  in  character  and  formal  opening  lists 
are  expected  to  be  materially  higher.  Large  packers 
sold  No.  21/2  spinach  at  $1,  but  it  is  not  believed  that 
the  formal  opening  lists  will  quote  this  size  at  less  than 
$1.15.  The  pack  will  be  definitely  smaller  than  the 
acreage  and  early  prospects  indicated. 

ASPARAGUS — The  packing  of  asparagus  is  in  full 
swing,  but  the  early  output  has  not  been  as  heavy  as 
expected.  A  little  rain  would  work  wonders  with  this 
crop.  Some  buyers  express  the  opinion  that  prices 
are  too  high  and  look  for  consumption  to  be  adversely 
affected.  They  concede,  however,  that  the  new  prices 
are  fair,  from  the  standpoint  of  grower  and  canner. 
Buying  is  not  especially  heavy  but  those  who  go  in  for 
featured  brands  are  not  hesitating  to  make  good  com¬ 
mitments.  Canners  are  striving  to  put  up  the  best 
pack  possible  and  only  No.  1  asparagus  is  being  pur¬ 
chased.  With  the  outlook  for  a  small  pack  of  the  lower 
grades  it  would  not  be  surprising  to  see  these  sold  up 
well  in  advance  of  the  higher  qualities. 
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FRUITS — The  market  for  California  fruits  is  stif- 


EDITORIALS 


fening  all  along  the  line,  with  the  possible  exception 
of  Royal  Anne  cherries,  and  it  is  doubtful  if  this  fruit 
can  be  had  at  the  concessions  in  force  a  short  time 
ago.  The  successive  advance  in  Hawaiian  pineapple 
has  led  the  way  to  higher  prices  on  California  products 
and  this  trend  has  been  strengthened  by  the  poor  out¬ 
look  for  some  fruit  crops,  notably  apricots.  Reports 
on  the  apricot  crop  have  been  pouring  in  of  late  and 
no  district  reports  prospects  for  a  normal  output.  About 
sixty  per  cent  of  a  crop  is  the  preliminary  estimate 
of  experts.  Some  districts  are  reporting  prospects  of 
a  crop  running  about  twenty  per  cent  of  normal,  and 
the  best  showing  for  any  district  is  seventy-five  per 
cent.  Some  packers  have  advanced  prices  on  spot 
stocks  and  are  now  quoting  No.  2V-2  Fancy  at  $1.85, 
with  Choice  at  $1.75.  The  demand  for  Bartlett  pears 
has  shown  an  improvement  of  late  and  some  items  in 
the  list  are  quoted  higher.  Frosts  visited  some  sec¬ 
tions  of  the  San  Joaquin  Valley  during  the  week,  but 
little  real  damage  was  done. 

SALMON — The  canned  salmon  market  is  feeling  the 
upward  price  trend  and  sales  of  Pinks  at  $1.15  and 
$1.20  are  being  reported  from  sources  formerly  supply¬ 
ing  this  fish  at  $1.10.  Chums  have  advanced  and  are 
now  selling  at  $1.10,  or  on  a  par  with  the  weaker  hold¬ 
ings  of  Pinks,  a  rather  unusual  situation.  Cohoes  are 
firm  at  $1.25.  The  choice  and  near  fancy  grades  of 
Chinooks  have  moved  well  of  late  and  little  remains 
unsold. 

PEARS — Limitation  of  the  Pacific  Coast  pack  of 
canned  Bartlett  pears  was  held  a  necessity  by  pear 
growers  and  canners  assembled  at  Portland,  Ore.  It 
was  pointed  out  that  new  acreage  is  coming  into  bear¬ 
ing  and  that  available  supplies  of  fruit  will  be  in¬ 
creased  yearly  for  several  years.  The  two-day  con¬ 
ference  was  presided  over  by  Dean  William  A.  Schon- 
feld,  of  Oregon  State  College,  with  Frank  T.  Swett, 
manager  of  the  California  Pear  Growers’  Association, 
acting  as  secretary. 

NOTES 

The  Alaska  Packers’  Association,  San  Francisco,  has  awarded 
contracts  for  improvements  at  its  terminal  in  the  east-bay 
suburb  of  Alameda.  The  work,  which  will  cost  about  $330,000, 
includes  the  construction  of  a  dock,  warehouse  and  spur  tracks, 
making  for  the  economical  handling  of  canned  foods. 

The  Continental  Can  Co.  has  arranged  to  erect  an  industrial 
building  on  Taylor  street,  near  Eighth,  San  Jose,  Calif.,  at  an 
estimated  cost  of  $30,000. 

Refund  of  $14,533.05  to  workers  in  Alaskan  salmon  can¬ 
neries  employed  through  Mayer  &  Young,  outfitters  of  San  Fran¬ 
cisco,  Calif.,  has  been  arranged  through  the  office  of  the  Cali¬ 
fornia  State  Labor  Commission.  Mexican  and  Filipino  can¬ 
nery  hands  to  the  number  of  five  hundred  and  sixty-three,  who 
were  defrauded  out  of  thousands  of  dollars,  will  receive  their 
pro  rata  of  the  rebate  that  the  men  convicted  of  defrauding 
them  have  agreed  to  pay.  The  first  installment  of  the  repay¬ 
ment,  amounting  to  $7,500,  has  already  been  received.  Salmon 
packing  firms  which  formerly  contracted  for  labor  through  the 
outfttting  agency,  are  now  hiring  workers  direct. 

B.  J.  Butler,  who  for  years  was  with  the  California  Packing 
Corporation  at  Honolulu,  T.  H.,  is  now  with  Alexander  & 
Baldwin,  Ltd.,  in  charge  of  the  pineapple  canning  plants  at 
Kahului,  Kalaheo  and  Lahaina. 


(  Continued  from  page  6  ) 

chain.  A  voluntary  chain  is  admittedly  so,  if  not 
actually  boastingly  so.  These  two  powerful,  in 
the  sense  of  being  so  extensive,  buyers  are  just 
about  able  to  dictate  prices,  because  the  whole¬ 
sale  grocers  cannot  compete  with  this  spot  buy¬ 
ing  and  rapid  turnover. 

The  whole  trouble  comes  from  the  foolishness 
of  our  law-makers  in  hounding  the  manufacturer 
and  producer;  utterly  forgetting  that  these  two 
men  must  make  the  first  dollar  before  it  can  be 
multiplied  and  magnified  by  the  middle  men  of 
all  kinds  into  the  fortunes  they  have  made.  They 
must  destroy  these  buying  trusts  before  there  is 
any  possibility  of  getting  business  back  onto  its 
feet.  There  never  was  such  real  “restraint  of 
trade”  as  now  exercised  by  these  buying  trusts. 
Let  the  Interstate  Commerce  Commission,  and 
our  other  law  bodies,  turn  their  guns  on  these  ob¬ 
structions  to  all  business  and  the  tide  of  trade  may 
once  more  be  resumed.  We  are  in  a  new  day :  the 
restraint  of  trade  is  now  in  buying,  not  in  sell¬ 
ing.  Must  we  continue  blind? 

The  above  is  prompted  by  an  experience  at  Wash¬ 
ington,  D.  C.,  March  26th  last,  occasion,  the  N.  R.  A. 
Hearing  of  the  so-called  Master  Grocery  Code. 

At  that  hearing,  these  interests  that  your  editorial 
hit  four-square,  stood  up  and  protected  their  position 
in  no  uncertain  way.  And  who  was  there  to  combat 
them? 

Representatives  of  the  National  Canners  Associa¬ 
tion  were  conspicuous  by  their  absence.  No  one  was 
there  to  present  and  defend  the  medium  and  small 
canners  that  are  the  backbone  of  the  industry.  Only 
the  food  brokers  were  present.  They  did  a  good  job, 
too,  in  outlining  the  various  false  premises  of  these 
large  buying  groups.  Why  was  the  canning  industry 
not  represented  ?  Why  were  they  not  there  to  defend 
themselves  ? 

Even  the  National  American  Wholesale  Grocery 
Association  through  its  Secretary  has  apparently 
joined  forces  with  these  large  buying  agencies.  Any 
self-respecting  wholesale  grocer  who  is  a  member  of 
that  Association  owes  it  to  himself  to  obtain  a  tran¬ 
script  of  the  record  of  that  hearing  and  read  what 
their  accredited  secretary  had  to  say.  It  would  make 
them  blush  with  shame. 

Yes,  there  were  some  at  that  hearing  who  (in  addi¬ 
tion  to  the  brokers)  attacked  these  intrenched  interests. 
There  was : 

First:  A  small  macaroni  manufacturer  in  Illinois 
and  how  he  did  “lambast”  them. 

Second :  And  then  there  was  Mr.  F.  S.  Silver,  Aber¬ 
deen,  Md.,  who  in  a  gem  of  an  extemporaneous  talk, 
placed  in  the  record  that  which  you  would  call  truly 
“a  mouthful.” 

Third:  That  stalwart  American,  President  of  the 
United  States  Wholesale  Grocers  Association,  Mr.  J.  H. 
McLaurin,  and  his  able  Vice  President.  More  power 
to  all  these  men.  They  are  fighting  for  the  elimination 
of  unfair  practice  and  for  the  American  principle 
that  Might  does  not  make  Right. 

An  Observer. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date.  . 

Baltimore  figures  corrected  by  these  Brokers:  {Thomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Mammoth.  No.  2% . 

Peeled,  No.  2^/4 . 

Large,  No.  2% . 

Peeled,  No.  2^^ . 

Medium.  No.  2% . 

Green  Mammoth,  No.  2,  round  cans  . 

Medium,  No.  2 . 

Large.  No.  2 . 

Tips,  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 


BAKED  BEANSt 

16  . . 46% . 

No.  2%  . 80  - 

No.  10  .  2.70  . 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .70  t.70 

Standard  Cut  Green,  No.  10 .  3.50  fS-BO 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax.  No.  10 . 

Red  Kidney  Standard,  No.  2 . 70  . 

Standard,  No.  10 .  3.B0  fS.BO 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.60  fl-bO 

No.  10  . . . 

No.  2  Medium  Green .  1.12% . 

No.  10  . 

No.  2  Green  and  White . 1 . 90  . 

No.  10  . . 

No.  2  Fresh  White . 85  t.85 

No.  10  . 

Soaked,  No.  2 . 78  . 

BEETSt 

Baby,  No.  2 . — 

Whole,  No.  2 . 90  . 

Whole,  No.  2% .  1.10  - 

Whole,  No.  10 _ 8.2B  - 

Cut,  No.  2 . 80  t.75 

Cut.  No.  2% . 

Cut,  No.  10 .  3.50  . 

Diced.  No.  10 . 

CARROTS* 

Standard  Sliced,  No.  2 . 75  . 

Sliced.  No.  10 .  3.76  . 

Standard,  Diced,  No.  2 . 72% . 

Diced,  No.  10 .  3.65  . 


CORN* 

Golden  Bantam,  Fancy,  No.  2. 

Extra  Standard,  No.  2 . . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 . 

HOMINY* 

Standard  Split,  No.  2,  Tall . 

No.  2%  . 

No.  10  . 


1.00  ti.io 

.95  . 


1.15 

1.10 

1.05 

.90 

.82% 

.80 


t.80 


.65 

.75 

3.00 


MIXED  VEGETABLES* 


Standard,  No.  2 . 70 

No.  10  .  3.75 

Fancy,  No.  2 . 76 

No.  10  . 4.26 


OKRA  AND  TOMATOES* 
Standard.  No.  2 . 


PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s . 

'lo.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets.  5s . 

No.  2  Std.  Sweets,  Ss . 

No.  1  Elarly  June,  4s . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3b . 

No.  10  Std.  Alaskas,  4s . . . 


PUMPKIN* 

Standard,  No.  2% .  1.00  *1-00 

No.  3  . 

No.  10  .  3.25  . 


CANNED  VEGETABLES— Continued 


CANNED  FRUITS— Continued 


Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . . . 

No.  2%  .  1.20  tl.25 

No.  3  . 

No.  10  .  4.20  *4.00 

SPINACH* 


Standard,  No.  2 . 

No.  2%  . 

No.  8  _ _ _ 

No.  10  . 

California,  f.  u.  b.  Coast* 

Standard,  No.  2% . 

Standard,  No.  10 . 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes 
SWEET  POTATOES* 


.80  . 

1.00  tl.lO 

’3!*25  *3.50 

1.05  *1.10 
.  *3.50 


Standard,  No.  2,  F.  O.  B.  Factory..  .70  ........ 

No.  2%  . 80  *.76 

No.  3  . 90  *.86 

No.  10  . . .  2.60  *2.50 

TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 95  . 

F.  O.  B.  County . 95  . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County .  . . 

Standard,  No.  1 . 55  *.60 

F.  O.  B.  County . 55  . 

No.  2  . 87%  *.87% 

F.  O.  B.  County . 87% . 

No.  3  .  1.45  . 

F.  O.  B.  County .  1.45  . 

No.  10  .  4.25  . 

F.  O.  B.  County .  4.15  *4.25 


TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard.  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . . . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 


TOMATO  JUICE* 
No.  1  . 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 
Maine,  No.  10 . 

ii'higan.  No.  lu . 


Pennsylvania,  No.  10,  water .  8.25  8.26 

pH..  No.  3 . 

Pa..  No.  10,  solid  pack .  3.90  . 

APRICOTS*  (California) 

St.ndard,  No.  2% .  1.40  *1.30 

Choice,  No.  2% .  1.65  *1.65 

Fancy.  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . . 

No.  8  . 

No.  10  water .  4.76  ........ 


.u.  2,  Preserved . 

No.  2.  in  Syrup .  ....... 

BLUEBERRIES* 

Maine.  No.  2 . 

No.  10  .  7.50  *6.50 

CHERRIES* 

Stamdard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . . . . 

Extra  Preserved.  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.25  . 

California  Standard,  2% .  *1.26 

Choice,  No.  2% .  *1.40 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard  No.  2 . «... 

No.  in  . 

GRAPE  FRUIT* 


8  oz . 57%  *.52% 

No.  2  .  1.15  *1.02% 

No.  6  . 3.50  *3.15 

No.  1  Juice . 67%  *.60 

No.  2  Juice .  1.05  *.90 

No.  5  Juice .  3.25  *2.75 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.00  . 

No.  10  .  4.50  . 

California  Bartletts,  Standard  2%..  1.40  *1.35 

Fancy  .  *1.85 

Choice  . 1.60  *1.50 

Standard,  No.  lO...........^............... . .  *4.75 


PEACHES* 


Balto.  N.Y. 


California  Standard,  No.  2%,  Y.  C. 

Choice,  No.  2%,  Y.  C . 

Fancy  No.  2%.  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails.... 

jtcolldo,  lelluM  .No.  .1 . 

Hex  Unpeeled.  No  3  . 

Peeled,  No.  10,  Solid  Pack . 


1.45  *1.30 
1.60  *1.60 


4.40 


PINEAPPLE* 


Hawaiian  Sliced,  Extra,  No.  2%....  2.00  *1.80 

Sliced,  Standard,  No.  2% .  *1.70 

Sliced.  Extra.  No.  2 .  il.,’)" 

Sliced.  Standard.  No.  2 .  *1.45 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  5.75  *5.50 

Eastern  Pie.  Water,  No.  lo . 

Porto  Rico  No.  10 . . 


RASPBERRIES* 
Black  Wsrter,  No.  2.. 
Red,  Water,  No.  2.... 
Black,  Syrup,  No.  2 
Red,  Ssrrup,  No.  2.... 
Red,  Water,  No.  10.. 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.50  *2.40 

No.  10s  . .  9.60  _ 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory .  1.20  . 

No.  2,  19-oz.  cans.  Factory . . . 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz . 

%-lb.  cases,  1  doz . 

%-lb.  cases,  1  doz .  ' . 

OYSTERS* 

Standards.  4  oz . 

6  oz .  1.10  *1.05 

8  oz .  . 

10  oz . 

Selects,  6  oz . 

SALMONS 


Red  Alaskas,  Tall  No.  1 .  1.75  *1.75 

Flat,  No.  % .  . . 

Cohoes,  Tall,  No.  1 . . 

Flat.  No.  I . 

Flat  No.  % .  1.17% . 

Pink,  Tall.  No.  1 _ _ _  1.20  *1.10 

Pink.  Tall,  No.  % . 80  . 

Sockeye  Flat,  No.  1 .  3.10  . 

Flat.  No.  % .  1.85  . 

Chums,  Tall  . . .  1.10  *1.10 

Medium,  Ued.  Tall .  1.22% . 


SHRIMPg 


Dry.  No.  1 .  1.00  1.00 

Wet,  No.  1,  Large .  1.00  1.00 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless .  2.60  *2.60 

%  Oil,  keys . ; .  2.90  *3.00 

%  Oil,  Tomato.  Carton . . 

V*  Oil,  Carton .  3.25  *3.26 

*4  Mustard,  keyless .  2.60  *2.60 

Mustard,  keyless .  2.36  *2.60 

California  Oval,  No.  1,  24’s .  1.65  . 

TUNA,  FISHK  (California),  per  case 

White,  %s  .  7.30  . 

White.  Is  .  13.66  . 

blue  Fin.  .  . 

Blue  Fin.  Is . . . . . 

Striped,  %8  .  3.55  _ 

Si  riped,  %8  .  5.00  ........ 

Striped.  Is  .  9.00  . 

Yellow.  %8.  Fancy . 4.65 

Yellows,  %s.  Fancy .  7.30  . 

Yellow.  Is  .  18.66  _ 
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JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 

E.  J.  JUDGE 

Syrupers,  Clutches^  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Canner*  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


INC  TRADE  April  16, im 


SMILE  AWHILE 

Fhere  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


HAND  HIM  THE  MOON 

“What  is  a  debtor,  pa? 

“A  man  who  owes  money.” 

“And  what  is  a  creditor?” 

“The  man  who  thinks  he’s  going  to  get  it.” 

Maid — There  are  five  salesmen  downstairs  with 
vacuum  cleaners,  ma’am.  They  all  say  they  have  ap¬ 
pointments  to  give  demonstrations. 

Mrs.  Young  (all  wound  up  for  spring-cleaning)  — 
Yes,  I  sent  for  them.  Put  them  in  different  rooms  and 
tell  them  they  can  start  right  now. 

TRUE  TO  HIS  WORD 

“Well,  Doc,  you  sure  kept  your  promise  when  you 
said  you’d  have  me  walking  again  in  a  month.” 

“Well,  well,  that’s  fine.” 

“Yes,  I  had  to  sell  my  car  when  I  got  your  bill.” 

WINTER  CALISTHENICS 

Patient:  “Doctor,  I’m  bothered  with  a  queer  pain. 
When  I  bend  forward,  stretch  out  my  arms  and  make 
a  semicircular  movement  with  them,  a  sharp  sting 
comes  in  my  left  shoulder.” 

Doctor:  “But  why  make  such  motions?” 

Patient:  “Well,  if  you  know  any  other  way  for  a 
man  to  get  on  his  overcoat  I  wish  you’d  let  me  know.” 

A  little  girl,  aged  seven,  was  asked  to  state  the  dif¬ 
ference  between  pride  and  vanity.  After  a  little 
thought  she  answered:  “Pride  means  T  don’t  think 
much  of  you’;  vanity  means  ‘What  do  you  think 
of  me?’  ” 

Arriving  home  from  the  party,  the  wife  confronted 
her  husband: 

“I’ll  never  take  you  to  another  party  as  long  as  I 
live,”  she  fumed. 

“Why?”  he  asked  in  amazement. 

“You  asked  Mrs.  Jones  how  her  husband  was  stand¬ 
ing  the  heat.” 

“Well?” 

“Why,  her  husband  has  been  dead  for  two  months.” 

BEYOND  FORGIVENESS 

“If  the  boss  doesn’t  t^ke  back  what  he  said  to  me 
I  shall  leave.” 

“What  did  he  say?” 

“  ‘You’re  sacked !’  ” 

Teacher — What  is  your  name,  little  boy? 

New  Pupil — Sam. 

Teacher — ^What  is  the  rest  of  it? 

New  Pupil — Mule. 


April  16, 193^ 


THE  CANNING  TRADE 


29 


WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisement  for  details. 


ADJUSTER,  for  Chain  DcTlces. 

Hamaehek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  ParinK  Machines.  See  Parins  Mach. 
Asparagus  Machinery. 


BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 


BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co^  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula.  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 


BOX  (Corrugated)  SEALING  MACHINES. 
A.  K.  Robins  A  (^.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES.  Lug,  Field.  Motel. 
Berlin-Chapman  Co..  Berlin,  Wis. 


BOXING  MACHINES. 

Wesitminster  Mach.  Co..  Westminster,  Md. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails.  Fiber.  See  Corr.  Paper 
Products. 

Backets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Suppliea. 

BURNERS.  Oil.  Gas  Gasoline,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machinee. 


CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  and  Markers. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 
A.  K.  Robins  A  Co..  Inc.,  Baltimore. 


CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continentai  Can  Co.,  New  York  City. 
Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 
Phelps  Csn  (^.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


,  CANNERY  SUPPLIES. 

Ayars  Machine  Co..  Saleno,  N.  J. 
Berlin-Chapman  C&,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  stnd  Markers. 


CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety.  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHT.,  FruK. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines.  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS.  Freeses  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

CLOSING  MACHINES,  Open  Top  Cana. 
Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Coils.  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 


CONVEYORS  AND  CARRIERS,  Cannere. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COOKERS,  Continnons,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  (3o.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 
Cookers,  Retort.  See  Kettles,  Process. 


COOLERS,  Oontinuoua. 

Berlin-Chapman  Co..  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


COPPER  COILS,  tor  Tanks. 

Berlin-Chapman  Co..  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

A.  K,  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooi>eston,  HI. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  IlL 


CORN  CUTTERS. 

Berlin-Charpman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros..  Morral.  Ohio. 

A.  K.  Robins  A  Co..  Inc..  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


CORN  HUSKERS  AND  SILKER8. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Morral  Brra.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapnmn  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Cniapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  111. 

Cutters,  Corn.  See  (^m  Cutters  . 

Cutters.  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Beam  Mchy. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


DECORATED  TIN  (or  Cana^  Capa,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co..  New  York  City. 

Dies,  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Cheeks.  See  Stencils. 


ENAMELED  BUCKETS.  PAILS.  Etc. 

H.  Langsenkamp  Co..  Indianapolis.  Ind. 
Ae  K.  Robins  4k  Coog  Ine**  Baltimoree 
Sprague-Sells  Corp..  Hoopeston,  HI. 


Mgines,  steam,  see  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co„  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sella  Corp.,  Hoopeston,  111. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


FIBRE  CONTAINERS  for  Foed(  not  hermetic 
ally  sealed). 

American  Can  Ca,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  (^kers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mehy. 


FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp..  Cedarburg,  Wis. 
Karl  Kiefer  Mach.  Co.  CincinnatL  O. 

A.  K.  Robins  A  Co..  Inc..  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Pilling  Machine.  Syrup.  See  Syruping  Mach. 
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FINISHING  MACHINES,  CaUap.  Etc. 

F.  H.  Lansrsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin -Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

SpraiKue-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
HoistinK  and  Carrying  Machines.  See  Cranes. 


INSURANCE.  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

kraut  cutters. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore, 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,,  111. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md, 
Simpson  &  Doeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapmam  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Packers’  Cans.  See  Cans. 

PASTE.  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Cbisbolm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

F,  H.  Woodruff  &  Sons,  Milford.  Conn. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin.  Wis. 

E.  J.  Judge.  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inr.,  Baltimore. 


Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process, 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cans.  Mchy.  Corp.,  Cedarburs,  Wis, 

&  J.  Judge,  Alameda,  Calif. 

Kart  Kiefer  Mach.  (3o.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 
TANKS,  MeUI. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

S'  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

THERMOMETERS,  Recording  Instruments. 
Taylor  Instrument  Cos.,  Rochester,  N.  Y. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

S'  S'  ^"K®®"bamp  Co.,  Indianapolis,  Ind, 

A.  K«  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-(Dhapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co,,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co..  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WAREHOUSE  AND  FINANCING. 

Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHEIRS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 


THE  CANNING  TRADE 


HAMACHEK  VINER  POWER  UNITS 


This  power  is 

STEADY 

SPEED 

CONTROL 


DEPENDABLE 


LOW  COSTS 


you  CAN  SAVE  MONEY  BY  CONVENIENT  Requires  no  more  attention  than  an  auto- 

HDIX/lkl^  \/lklCDC  W/ITLJ  mobile  engine.  Equipped  with  magneto 

L/KI  V  lINO  V  lINtlKd  TT  I  I  ri  with  impulse  coupling  for  easy  starting. 

LOW  COSTS  Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
Write  for  Full  Particulars  proportion. 

FRANK  HAMACHEK  MACHINE  COMPANY 

KEWAUNEE  WISCONSIN 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED  VINER  POWER  PLANTS 


VINER  POWER  PLANTS 


WITH 

MO 


DERNIZATIOH! 


BETTER  WAYS  MAKE  BETTER  DAYS! 

•  It’s  a  new  era  of  shorter  working  hours  ...  of  quickened  mar¬ 
kets  for  greater  volume  at  better  prices  for  those  who  realize  that 
sounder  profits  and  greater  progress  come  with  improved 
methods,  larger  facilities  . . .  speedier  equipment  for  a  broadened 
efficiency  in  handling  the  packs  of  1934. 

•  It  is  the  spirit  of  this  organization,  to  continually  look  for  and 
develop  refinements  of  CAN  production,  plus  the  added  essen¬ 
tials  of  accurately  timed  arrivals,  provision  for  and  supervision 
of  accurate  closures,  scientific  research  pointing  the  way  to 
quick,  safe  PACKS  .  .  .  with  profit  to  the  CANNER  and 


credit  to  ourselves. 


no  E.42Mn  ST..  NEW  TORMlCIET 

t!>TA*llNIIKU 

SALES  OEFirES  AM>  PLANTS  •  NEW  YOKE  CITY  •  BALTIMOHE  •  BHOOKLYN  •  CHICAGO 
THE  FISCHER  CAN  COMPANY  RIVISION*  HAMILTON*  OHIO 


